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The articles and opinions in this

‘All Around Plastics’ are those of

the writers and do not necessarily reflect

Hello...

At present, creativity and design are important
tools that help drive innovations to better meet people’s
needs. It is particularly important to incorporate
creativity throughout the production process, the
results of which are high value-added products that
are more attractive, higher quality, and even more
effective.

Such a concept is like equipping your business
with the ability to create stronger points for your
products and services and make them more distinctive
and well-remembered among target customers—
winning the hearts of those who buy them. Importantly,
the concept may also allow you to command higher
selling prices, open up new market channels, and add
to your business potential.

For SCG Chemicals, we see plastic as ‘a material
of imagination’. This is because plastic is
so versatile. We can use it to meet a variety of needs
and modify it according to designers’ creativity.
Due to devotion to R&D, plastic is gaining more
and more value than in the past.

ALl Around Plastics in this issue features
several interesting stories regarding the use of
creativity in the material ever-present around
us—plastic. We hope these stories will provide
new inspiration for you readers, including those
business operators who particularly need to adapt
to keep abreast of new marketing mechanisms,
enhancing their ability in the development of
value-added products and services.

This is because the resulting value of the products
and services can result in increased profits for your
business which shouldn’t be overlooked.

About SCG Chemicals

industry leader in the Asia-Pacific region

sauSowanamn

ALL AROUND
PLASTICS

141283 SCG Chemicals
Wit 1 ouuuBuudlng
vedie nganwe 10800
Owner SCG Chemicals
1 Siam Cement Road,
Bangsue, Bangkok 10800
dpvinlag  Brand and Communications
U390 19483 indread 4
Production Brand and Communications
Coordinator SCG Chemicals Co., Ltd.
fgnun  wacls oounsn
Advisor Cholanat Yanaranop
vssuBnng  Uniind dnuTnasy
€ditor  Namthip Samphowprasert
NBIUTIUNENNT  dAun Lé’aﬂ;uwﬁmm
€ditorial  Ajana Ouersoontornwatana
ATgITIL ALY
Srisuwan Linpoo
Wit uasgers
Pornchai Sangrungsri
ARSS Junvdila
Sasithorn Chantavongyvilai
Alan anqiBus
Lipda Jaruthien
AFuns 253uanNT
Sirin Wanlapakorn
dednd annasse
Torsak Larbtrakool
2dud Tanfiaana
Wason Sothievorakun
USey aflma3ynns
Parinya Wanitcharoenkarn
g3 ngyalunia
Supat Kanjanophas

(0a#3 nilnead Ty 1 Tu 3 ngugsiaveseads slugsiudnuazinsmuneaiiininsuieas fmus
iUy dunany uasiulate uasiudnansuiilugiinime BuuUsin

SCG Chemicals is a subsidiary of SCG and is one of the Group’s 3 core businesses. SCG Chemicals
manufactures and supplies a full range of chemical products, ranging from upstream, intermediate,
to downstream, and is now one of the largest integrated chemical products in Thailand and a key

the policy of SCG Chemicals.
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OISHI BENTO DELIVERY

ENHANCING IMAGE THROUGH DESIGN,
AND ADDING CREATIVITY IN PLASTIC PACKAGING
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Mr. Sam, Paisarn Aowsathaporn
Executive Vice President Food Division

Oishi Group Public Company Limited

&39YAANANY N1FeaNLUUBtINEY wazAUTURnauAadIAL
Bento Delivery asifusnatnsdnAgfidutinainuiiauadiaada
wilaaadndn wangAnazliifuiasuAnanadnuinlasunisasnuuy

75 lRsunsasnsassArtamIuAnfLAnNA9aunana U an sl
niauAuazyariuls Fainlugnisudledyniuazainaniaidaan

Q
' a

Tniq awfnAuiduanududadulniawalaluvinafign



®

Innovations and technology help create competitive

opportunities in business. So does creativity. It is
another important element that helps drive business to
grow substantially and sustainably. SCG Chemicals believes
‘Plastic is a material of imagination,” and with creativity,
plastic can be used to create high value-added products and
services. To implement this idea in a practical manner,
SCG Chemicals has formed a work unit called Design Catalyst
by SCG Chemicals. It is the first operator in the petrochemicals
industry in Asean to provide such a complete range of services.

The latest achievement by Design Catalyst by SCG Chemicals
is the creative Bento Delivery packaging, a successfully designed

plastic product. Mr. Kanawoot Viravaidhya, Product Designer,

talked about the project from its beginning to the finished

packaging product.

“Dishi asked us to design stronger ‘bento’ boxes (Japanese
style food boxes) for them, as the old ones were not strong
enough. To strengthen the boxes, another layer of paper
needed to be added. This posed two problems. One was the cost
of the paper and the resulting waste of materials. The other
was the time required of staff in folding the paper boxes. In
terms of design, one can see that bento boxes of various brands
are not different. So we wanted to create and add an identity
to Oishi’s boxes. At the presentation, the mock-up was very
important as the client could really feel the work-they could

see the curve and the beauty. A lot of Oishi people attended
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the presentation, and not only were the executives involved in
the decision, but staff from various departments also had their
say in the selection. Finally we were successful in winning the
heart of our client.”

Mr. Kanawoot Viravaidhya gave additional comments regarding
the concept design used to deal with the problems with the old
bento boxes, as well as using creativity to make the Oishi brand
stand out.

“A design must involve both attractiveness and functionality.
It should be convenient to use. We tried to look for ideas relevant
to the Japanese culture of eating that could reflect the Japan-ness
without sticking to simple square or rectangular boxes. That’s
why we incorporated the lines of the sakura in the design.
The container is divided into sections like sakura petals, making
it easier to eat from. In addition, the lid design features grooves
so that a spoon can be placed there and interlocked tightly. The
container has a pleasant appearance as it looks like Japanese
woven bamboo. Moreover, there are slots designed as spaces
for chopsticks and sauces. And there is a space where stickers

can be put. We considered the lines carefully so that they flow

smoothly, creating harmony throughout the piece.

When we met with Oishi, we went in as a big team. The
technical team also attended the meeting to help in the
development of this product. They needed to improve the plastic
pellets so they were of the quality and properties that allowed
us to design the product the way we wanted. Before this, Oishi
needed to use scotch tape to ensure that the food would not
fall out of the box or spill. With our new packaging, the plastic
is both stronger and thinner. The lock is also better and the
look is sharper. This adds value to Oishi’s products as well as
enhances its identity. We also considered food safety. The
plastic pellets used are of food grade plastic, without residues
and safe for consumers.”

Design Catalyst by SCG Chemicals places importance on the
environment, focusing on ‘reducing’. Their design work aims to
reduce the materials used, reduce the working stages in the
process, and reduce the resulting waste at the end. From a
technical standpoint, the work unit aims at developing new
formulas for plastic pellets to achieve thinner but just as

durable plastic. In doing this, the use of some raw materials
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has been eliminated and others reduced.

Showing his satisfaction and response to this Bento Delivery
design, Mr. Sam, Paisarn Aowsathaporn, Executive Vice
President Food Division of OISHI Group Public Company Limited,
said:

“We chose Design Catalyst by SCG Chemicals to work
on this project as they were meticulous and understood design
work. So we got good solutions to our problems. Before they
started, they would visit us at the shops, studying our ways of
working and how we package our goods so they got to know
how bento boxes should be designed to make them effective as

well as attractive. For almost two years we have worked

AfUAUNYFI s:zTony:

Mr. Kanawoot Viravaidhya
Product Designer

Design Catalyst by SCG Chemicals

together. Design Catalyst by SCG Chemicals has always taken
good care of us and ultimately, we got bento boxes that are
truly unique. OISHI Delivery 1773 customers have been quite
impressed. QOishi is at the forefront in the market as far as
bringing out innovations and new designs in bento boxes. As
we have been a leader in the Japanese food industry for
15 years, we need to offer new things and the best quality to
customers. We need to continually make changes as we cannot
Just hold on to old ways of competition. Innovations and designs
do play a role and help the business to continue to develop.”

Design Catalyst by SCG Chemicals provides a complete range
of services covering the whole process—including concept design,
selection of plastic materials, and plastic product manufacturing.
The focus is on three aspects : value-added, sustainable design,
and social responsibility. Bento Delivery is thus an excellent
example that demonstrates SCG Chemicals’ belief that plastic
will not be just plastic if the product is created with distinctive
ideas that result in valuable and value-added products. This,
ultimately, leads to solutions to problems and new alternatives,

bringing satisfactory success.

Uszinauglu analdu aeaasuglu :
The currency of Brunei Darussalam : The Brunei Dollar (BND)
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Mr. Sudjai Jirayapakorn
President of Comos Corporation Co., Ltd.
and Roto Molding Co., Ltd.
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Many successful businesspeople don’t simply start with a

clean slate. Some have to overcome obstacles before they even
get started. This was the case with Mr. Sudjai Jirayapakorn,
President of Comos Corporation Co., Ltd. and Roto Moulding
Co., Ltd. The cards were stacked against him when he started
his rotational moulding plastics business, and now his company
has grown to become a top player in the industry.

“At first | was a lathe operator—| was an employee. Then |
worked in the fishery business.” Mr. Sudjai recalled his work
life at the beginning before becoming an entrepreneur. “When |
worked in fishery, | saw that we needed to use a large number
of cooler boxes so | thought of producing them myself. | started
to learn about them and then produce them for our own use.
After a while, | saw that the market for them was promising
so | set out on making them as part of a business, focusing
on producing cooler boxes mainly.”

Some ten years later, around 2005, Mr. Sudjai saw that there
was high competition in the market for these boxes with a focus
on price. He then started to look for opportunities in foreign
markets. He found them promising as the competitive focus was
on product quality, and he thought that with this potential, as
well as his ideas and expertise, he could develop stronger
markets in foreign countries and make them grow.

“I then turned to improving the products, both in design and quality.

We use high quality materials and check quality in every stage.

We aim at designs that are different and stand out. It is also
important to be timely in our work and delivery. That’s how our
customers grew confident in us, which allowed us to expand our
markets in Asia, €urope, America, Australia, the Middle €ast,
and Africa. Our main product is the cooler boxes. Other products
include water containers, chemical containers, treatment tanks,
large ice boxes, plastic boats, furniture, and playground items.”

Comos’s strongest and most unique characteristic is the ability
to produce moulds for rotational moulding work on its own. The
company has invested in bringing in high quality mould-making
machines for use at the company. This, along with Mr. Sudjai’s
in-depth knowledge of machinery he acquired early on, has
allowed the company to produce moulds that meet the needs
of customers regarding product design. These include a range
of parts from small to large, with special attention being given
to the details.

“Our foreign customers also play a role in our development as
standards of each country vary. They are very strict with their
standards; for instance, these days there is a lot of attention
paid to the impact on the environment. We were the first company
in Thailand to use foam that does not harm the atmosphere. This
is a very important standard for many countries.”

“Another important factor is that we choose high quality materials.
We use SCG Chemicals plastic pellets exclusively because we

believe in their quality. Also, SCG Chemicals has
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technicians and experts who can give us advice regarding

the work or help us find solutions to problems at any time.
In this way, our relationship with SCG is not simply about
buying and selling plastic. It’s much deeper than that. Their
technicians, consultants, and representatives suggest customers
and markets for us. They also help match us with trade
partners. We are like friends growing together. | think this is a
benefit that business operators should be aware and make use
of. We may not have a large staff or experts in many fields, but
working together this way, we are part of a bigger team. We
learn more and get to make sincere friends who are ready to
help us any time. It’s about more than just trading goods.”
Comos has been growing for over 20 years, and has become
well-known and well-accepted in the rotational moulding industry.

Mr. Sudjai expressed his view on how Thailand entering the AEC

in less than two years will impact his business.

“I’'ve been worhking in Asean markets for a long time and found
that they do not focus much on quality. That’s why | look to
larger markets. But we cannot ignore either the domestic market
or Asean markets as they are our major base.

“Once the AEC starts, I’d like to see emphasis placed on
guality standards and product innovations. This is something
required of all of us so that we can help strengthen the whole
system of Thailand’s rotational moulding industry, enabling it
to grow in a sustainable manner.” Comos Company itself has
kept developing both in production and technology so it can take
on a greater variety of jobs including barrels for agricultural
use, mobile gas station units for the automobile industry, and
life-saving buoys to be used on boats. We have our own design
and mould-making teams, so we can answer to the various
needs of our customers.”

Mr. Sudjai’s vision reflects a person who has been able to
achieve sustainable success in business. Whatever he looks at
and gets involved in carries with it his consideration of further
progress, and he never forgets to begin with the basics—the
people within the organization.

“We provide equal benefits for everybody, be it safety, wages,
or living conditions. For example, we build housing for our
workers and promote their development continuously. We
arrange for training and seminars with speakers from outside
being invited to talk with regards to training our staff at the

supervisor level once a month, focusing on leadership and
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working in teams. We also care about our employees’ mental
well-being, arranging merit-making events at the factory at the
beginning of every month. And although we have a personnel
department, | often mingle with workers personally. | used to
be a wage earner myself so | understand people and use my
own experience in taking care of our workers.”

In addition, the company is expanding its markets through
working and growing together with SCG Chemicals, putting an
emphasis on quality, the result of which is Comos’ increasing
its potential for continual organizational development.

“I am the president of the Rotational Moulding Industry
Association for the second term. | often say to my industry
associates that we should join hands, exchanging our knowledge.
That will help us to progress even more. | think competing
in quality will help us to develop ourselves and energize us.”

“I have a goal for Comos to grow with strengths in
technology and machinery. We have to try developing them
ourselves. In fact, we have already developed and built some

of these.”

NSUSHSINUREILILUNA:
IduAuUNIWVaIaUAMIANING
vavlauaaJungausuananAis:aulan

Mr. Sudjai said that he started out with the cards stacked
against him, but in fact, it’s those obstacles he faced that made
him strive and focus even more. It also made him a person who
can see his goals clearly.

“In my view, for a business to grow sustainably, we need
to look ahead, not wait or waver. We also need to remind
ourselves not to get trapped in our success of the present.
We have to look ahead and be prepared to grow and always

move forward.”

Uszinafuyen Wanaldu Sua
The currency of Cambodia : The Cambodian Reil (KHR)
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STAR DESIGNERS OF THE
¢ ‘ UADIATBIUDSANSJIIKY AEC

N1SINATUYOIUS:81ALIASYINY0IBUU (Asean Economics
Community 3o AEC) TUTF JUIWedn1SsousaIwoasawainig
IAsYgA9 1FSITUISIWANAURRTKUSSANTNooNILUSUTHU Ko
Young Designer 9 nnduds:inAenideuiblonialaiidninonuanuisn
soulUfulsdueenuadudnans:aundniansos:aulanlsiuiniu
nMseaNIUUWIUADIUARASWEsSAIBUT foiDuntilugnsAmans
dAnYvauN1SANSSNRUUIUSAR Value Creation hSonisaswlona
FOUACUARINNANIINAING dUY:Dwarion SINUYAAINAUAY
Ia:IWUANUIVUITI IR INIASBFAIa:asAUNsTuUs:INATUN1ISOU
Aulu All Around Plastics aUul $uAnassinanalsiuosidontril
Tu AEC AU UBINNAZRA LTANNAUIATINASUSINAUWON VAU

Salt Filmes.
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The advent of the ASEAN Economic Community (AEC) has
not only strengthened the economies of its member states
but also established a stage where young designers in the
region can showcase their works as well as make their way
toward international recognition. Design creativity is regarded
as a vital strategy for businesses that apply value-creation
principles, which will ultimately bring about greater competitive

advantage, higher product value, and a stronger regional

economy. This issue of ALl Around Plastics covers star designers

of the AEC.

Pomme Chan (Thailand)

SHUINWTTOU UNTINTALAS 3e Jaunnu (Pomme Chan) tJu
nanaawdszneuann dyrdlneiilaasudasanaidusuiu
andnuel deudes Wulufasanfanfiunaula

ANWINALAzINURBNLUUARANETTadIEa lLlduARINLINUNIAaL:
watsnangiduatnanudulaauuuiudavaindszinn luanazdu
50 1@efln alutuase afuedn AuwianAns sauRULUTURS
szaulaneting Nike Microsoft Selfridges HTC Marc Jacobs 14
Tnafidunuidudings Saly avsgansdnn wasuiuasdiu ug
auanadnilyi Adliinuanlafinenna OFFF Barcelona 2014 84
Uszmausn®a asdaliiselliduinenstunauuni iaueniands
usstfunnatalunnsvinnusantindlgiuasanninlan
AANUIRLALT - WWW.pommepomme.com

Tachamapan Chanchamrassang, aka Pomme Chan, is a Thai
female illustrator renowned for her unigue, delicate hand-drawn
works filled with interesting details. In addition to their
aesthetic qualities, her drawings and typographic designs also
serve commercial functions—appearing as prints on a wide

variety of goods under world-class brands, such as Nike,

Microsoft, Selfridges, HTC, and Marc Jacobs. Pomme Chan has
agents in €ngland, Russia, America, Germany, and Japan.
Recently, she was invited to talk about her inspirations at the
2014 OFFF Barcelona in Brazil before designers from around

the world.
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Felix Ng (Singapore)

uannLUUNINAnSaRIRLNTas Pelix Ng 8navinliiunanuasn
Aaansrugaulunendnddunntu udiwanduliveaeguaty dqn
wildiilnanile Anonymous Tuun Relfifustuuuiugiulunig
vinnusaufuAatunainuatsann st relix iunaussnsnng
AaUngay Flowed dradedndnRun waszdunnsndlimulngnd
fiunaula 969nN"98R9TU Design Film Festival fideAlUslutng 2 -
3 Pitinunn wadaduduaussdnfnylunisinauan wanuealnuiled
vasdsmlUslUganamvastauminynyulandnsae
ARAULAUAUT  www.felixng.co

An editor, designer, and curator, Felix Ng has produced
graphic and print works that reach a wide audience. Yet, his
professional pursuits still continue. Recently, he founded
Anonymous Studio, which has served as a platform where he
and artists from other fields can collaborate. Additionally,
he has led the organization of the Design Film Festival for the
last few years. Most importantly, he has been the catalyst for
the promotion of design works from Singapore in the

international arena.

Joshua Simandjuntak (Indonesia)

Monocle fintansszaulanfififavilnauiisiugnuiniasgsia
walanuazdnuladalad 1fontifiueanuuures Karsa Design
dunilslunguineanuuuiasfinessulmifitnduniuas Uszand
2014 Fademasddgresuusus Ae dfeuazanuAnasiasse
vastnaanuuuesiiaesyniulaiifofite Joshua Simandjuntak
ffitfuntnnazwanlansueanuuuiasliaesiutiuia gnisuauiu
seiulantils Tnousazreaaduiioniled drunaunaiunaiaanu
Aflavesduliidnduyuuesuaenuuuiivuais dndiudu ie
ansrAUINUIRanITuLazatananadnuiiuaguasguruiasiu
uaudimudlivinlansug
RAAULALALT © www.karsa.co

Monocle, a highly-acclaimed magazine famous for its
excellent coverage of business and Llifestyle topics, lauded the
designers at Karsa Design, a subsidiary of established furniture
and design consulting firm Zylia Design Studio, as the most
impressive of 2014. The driving force behind this success was
the creativity of Indonesian design guru Joshua Simandjuntak—an
individual aspiring to reveal to the world the beauty of the
furniture in his hometown. €ach of his collections infuses Llocal
craftsmanship with a modern perspective and exciting
interpretations, elevating the status of Indonesian local art in

the design industry.
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Giang Nguyen (Vietnam)
widnagvinnuatfiuasladfiug usnasuues Giang
Nguyen ﬂiqﬂnﬁlmuai’wﬂjﬁwﬁ naudgnAmAIEIA
Wianuaulaunnuny 219 9nuaenuuu Corporate
Identity Wifuwusust gdin Tuansgaiusni wsesnwiy
Algdfivinlidu Miss Links anneasangida vinlv
Aluiuasviagusznaunisluanduudndudaalisu
yuuasiifidaidaaunuling aandvlugousduan
gnisiduguasanuileduuniinisdlangnsae
ApmuLiuAud www.giangnguyendesign.com ' Riin

Female graphic designer Giang Nguyen has Lal m

attracted an international clientele despite being

based in Ho Chi Minh City. Her Corporate Identity ;
design for gdin of the U.S. and web design for Miss _— S— -

Links of Australia, for instance, have put designers
and entrepreneurs in the ASEAN region in awe,
making Vietnam a formidable player in the design

market.

Driv Loo (Malaysia)

nIAnAlriuasanua@uating Driv Loo lsdlanna
UNAUBHRINUTBILUNZGNATUIINTTIL BT EAUIANLILED
TnRgatldannnasidvinanusauduiaiaudfasntng wek
Shanghai Gsndsanndunuilenanuaivessnuawlszney
waznsfin fdeanssaalaiednay lududeu uasilansual
fudetuay denaliiundndulanadianilornnuiag
o Lie (Little Idea Everyday) vfﬁmu"tﬁﬂ"uzgnﬁﬂﬁqian a7
MTV uazdnvanelusinsfidndannuun
AAANULRLALT © www.wearenotlie.com

Driv Loo, a Malaysian graphic designer, has worked
for several first-rate advertising and media agencies
such as W+K Shanghai and MTV. His works feature
simplicity together with a sense of humor. Recently, he

opened his own studio—Little Idea Everyday (LIE).

Uszimadula By Manadu qillud .
The currency of Indonesia : The Indonesian :
Rupiah (IDR)
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T.U.X

A FILM INNOVATION
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THINNER BUT OF
BETTER VALUE
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ANNITUBINIMNILRENTNLLAEARLAANITWAIUNUTTIN UYIH TR
daudnatilifiifugn vislinnauin gon nisala 9nfin 3
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2auA7 (Flexible Packaging)

AaaziiuliannnsTauiunauuasuitdynigaussadawanasn
Cross-Linked Polyethylene (XLPE) wad Chemtech Co.,Ltd.
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ldanuage Meuld denaliifinAlnui@avnasenuniwyes
Wananainuaznsznusanulindavasgnidanenng dlgnng
sufumanmaiviasauasuunaudlutyvifingnn auwudngs
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fidviingadls 25 Alandy wazdifluazfasgaennireantauinnig
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NUTEN guu nwala Anrin srududuanussadusivine
gausnlulszmedonuny JaNauNgIUTTUlawanaRn Cross-Linked
Polyethylene (XLPE) 484 Chemtech Co., Ltd. finanisiaanldiau

T.UX 06 Metallocene LLDPE Tufuuasnnstanin #ihlszavBnmgs
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InAlulagniswaniuniswanwauy LLDPE
UaNIIN:IWLUS=ANSNIWNSTEuU
guiludnsmodanondoudnsioy

uananazuitlyvnsasings deunndagaussqiiawanadinidiy
38% daualviimiinvasnaunas sauvadufinssedewndauunniy
withiAIA UL IuTIvRIUTBUWINgIUTTRTANAIRANIAY &UNT0
%98 Chemtech Co.,Ltd. Usendadunulunnsliiqaldde 6% fidndny
AegnunToiRuAmNIWLAzALiTLla aangndndanamndlunnslins

UsTdAwaNgANansiag

dayalng Auyall 1@899851UUYT Senior Sales Executive

USEn i Wgala 4nfin 8lua chalinel@scg.co.th

Always Llooking to develop new alternatives and improvements
in flexible packaging, Siam Tohcello Co.,Ltd., which is a joint
venture between Mitsui Chemicals Tohcello, Inc. and SCG
Chemicals Co., Ltd. and which produces high functional LLDPE
sealant film under ‘T.U.X’ brand, regularly meets with
manufacturers of flexible packaging or brand owner both in
domestic and overseas. The company is thus well aware of the
actual needs and problems regarding the use of flexible
packaging.

This can be seen in the joint effort to solve problems
relating to the Cross-Linked Polyethylene (XLPE) plastic pellet
bags of Chemtech Co., Ltd. in Vietnam. It was found that
sometimes the bags have leaked at the seal area during
transfer both within the country and overseas. €xternal
humidity could thus get in and cause a chemical reaction with
the plastic pellets inside, rendering them unusable for the end

customers. The problem not only damaged the plastic pellets

but also the customers’ trust in the company. Through the joint
effort, the cause of the problem was established as well as an
approach to solve it. The XLPE bags containing the pellets
weighed as much as 25 kilograms each and were vacuum sealed
to protect them from humidity in the air. The sealed packages
were then piled up on top of each other on pallets for storage
before further delivery to end customers. The bags thus had to
bear an additional weight, leading to break in the seal. Therefore,
it was deemed that a production process utilizing a more
suitable laminate film was necessary. Such laminate film needed
to have the following qualities:

+  Provide high seal strength, be easy to seal at low

temperature and be able to prevent leakage
» Be sufficiently strong to bear the weight of goods
+ Be resistant to impacts

+ Protect against external humidity

Siam Tohcello Co., Ltd., jointly with manufacturers of flexible
packaging
Polyethylene (XLPE) bags for Chemtech Co., Ltd. by electing
to use T.U.X C6 Metallocene LLDPE as a high functional LLDPE

in Vietnam, thus developed Cross-Linked

sealant film. Besides helping solve the leakage problem, the film
was thinner than regular packagings by 38% while also
reducing the weight of the bag. In addition, the bags are more
environmental friendly while being just as strong as the
previous ones. This effort has helped Chemtech Co., Ltd.
save as much as 5% on the cost of bag use. Most
importantly, it has boosted both the quality of the product
and the confidence of end customers regarding the

packaging for plastic pellets.

Source: Ms. Chalinee Liengvachiranon, Senior Sales Executive,

Siam Tohcello Co., Ltd. €mail: chalinel@scg.co.th

Uszimeduauny 1¥anadu A9 (Dong)
The currency of Vietnam :
The Vietnamese Dong (VND)
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Green Industry Awards for SCG Chemicals m———————
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lalaiud anfin
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» Map Ta Phut Olefins Co., Ltd. earned the Green Industry Award
Level O.

» Rayong Olefins Co., Ltd. and Thai Polyethylene Co., Ltd. earned
the Green Industry Award Level 4 (at HDPE 2, 3, 4 and PP3

Factories).

» Al SCG Chemicals factories earned the Green Industry Award

Level 3.

SNIANAMNSSUZITYISAUN 5
The Green Industry Award Level 5

U wnumwalawwdud 40in lueadd wieread 10u
Tsanutiasiadnausnilddussiagramnssuidanseiui 5
Faunnstnuinnssuiiednnndauunliuivnasdanaglseanu
mu@ﬁumm%wm%aﬂqﬂﬁ@mﬁ'ﬁqﬁu (Green Network)
paaaviavinsldgUnuATaUAgUINEWWANIRaLAzgnAWT Bl
UNndnnIs Eco Symbiosis MSaNaNNITRINIEAE funU Ul
Tun139nN1T28 L& 8841599NUTIWAVAAN AFINA AaaRaud]
drusruiuguruiasdaulunisauneteseasuasdafiu

Map Ta Phut Olefins Co., Ltd., an SCG Chemicals
subsidiary, is the first petrochemical plant to have been
awarded the Green Industry Level 5. The factory highlights
the use of innovations to protect the environment in
its factory management along with the creation of a
sustainable network (Green Network) throughout the
supply chain which encompasses both suppliers and
customers. This is done with the use of the Eco Symbiosis
system, a system applied to waste management and
used in cooperation with trade and business partners.
€ngagement with the community and society for sustainable

development has also been emphasized.

SCG

CHEMICALS
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SCG Chemicals’ Sustainable Development Office organized an event entitled ‘SCG Chemicals
: An Eco Factory Model’. At the event, the Eco Factory criteria were presented to
Managing Director of companies within SCG so that their factories can be developed to
meet the set criteria. It has been determined that each of SCG Chemicals’ factories will
become an E€co Factory by 2015.

With the determination to create a model E€co Factory, SCG Chemicals volunteered
to pilot the idea applying the criteria with its factories. In 2014, two SCG Chemicals’
factories passed the evaluation by the E€co Factory Inspection and Evaluation

Committee: Rayong Olefins Co., Ltd. and Thai Polyethylene Co., Ltd.
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The idea of ‘green manufacturing’ is gaining
interest from both the private and the public
sectors. Relevant government agencies and
industry groups have worked together to
establish evaluation criteria that can be used
as a framework to determine a green
manufacturing facility in order to push for real
cooperation from companies. At present there
are two main criteria. One is the Ministry of
Industry’s Green Industry Level 1 - 5; the other is
the Federation of Thai Industries’ €co
Factory criteria. ALl Around Plastics is pleased
to present the two sets of criteria and announce
those companies that have been recognized
for meeting the criteria

The Ministry of Industry’s the Green Industry Awards

The Green Industry Project set up by the Ministry of
Industry has been in operation since 2011 with the aim to
promote environmentally friendly enterprises in the industrial
sector which exercise social responsibility. In this way, the
industrial sector can conduct their operations in cooperation
with communities for sustainable development, forming a ‘Green
Network’. The focus is on the development and improvement
of manufacturing processes and continuous environmental

Level 1 Level 3

management while taking responsibility both inside and
outside the organization and throughout the supply chain.

The Ministry of Industry has joined forces with other
agencies and affiliate institutes, in particular, the Provincial
Industry Offices and industrial estates all over the country,
in promoting facilities nationwide to observe environmentally
friendly business practices and continuous development
along the following five levels of Green Industry:

Level 5

Green Commitment: The commitment

Green System: Systematic

Green Network: Reflecting netwaork

to reduce impact on the environment,
which is communicated throughout the
entire organization.

Level 2

Green Activity: Activities to reduce
impact on the environment are
conducted successfully.

management of the environment,
with follow-up, evaluation, and review
for continuous improvement, as well
as being recognized with environmental
awards and various environmental
standards accreditation.

Level 4

Green Culture: Cooperation
throughout the organization in using
environmentally friendly practices in
all aspects, which ultimately becomes
part of the organizational culture.

expansion throughout the supply chain,
encouraging trade partners and allies to
enter into the green industry recognition
process.

These operations have as their
objective to promote the sustainable
co-existence of the industrial sector and
the society, community and people in
accordance with the commitment of
the Ministry of Industry: ‘We are
determined to build trust in the
community with transparent industries,
moving forward together.’
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The Federation of Thai Industries’ Eco

Factory criteria

SCG Chemicals’ Sustainable Development Office, jointly with
the Federation of Thai Industries and experts from all sectors,
namely, the Ministry of Industry, Industrial E€state Authority
of Thailand, Department of Industrial Works, Office of National
€conomic and Social Development Board, National Metal and
Materials Technology Center, Media Agency Association of
Thailand, Mahidol University, Kasetsart University, Chulalongkorn
University, United Nations Industrial Development Organization
(UNIDO), Japan Research Institute, representatives from the
local administrative organizations, and representatives from
Llocal communities, have developed practical ‘Eco Factory’ criteria.
This is in order to encourage industrial operators to develop
and improve their work processes continuously. There are three
responsible committees: the E€co Factory Criteria Development
Committee, the Eco Factory Inspection and €valuation Committee,
and the €co Factory Accreditation Committee.

An Eco Factory is ‘a factory that is committed to conducting
its operations in an environmentally friendly manner for
sustainable development, focusing on development and
improvement of manufacturing processes and continuous and
sustainable environment management on the basis of social
responsibility both inside and outside the organization and
throughout the supply chain.’

Eco Factory criteria consist of three parts as

follows

1. Basic Criteria: A factory that wishes to be accredited
as an €co factory must fully comply with the basic criteria
as well as the laws and regulations regarding safety and the
environment. It must participate in at least one recognized
environmental project and its environment management system
must be certified by, for example, ISO 14001, Green Industry:
Gl 3 - 5, Corporate Social Responsibility - Department of
Industrial Works, or other equivalent environment standards
within three years before the accreditation request. There must
also have been no environment complaints made against the
factory.

2. Eco Factory Criteria: The factory will be evaluated in
terms of 14 aspects of the criteria, covering various dimensions
including use of resources, economy, society, environment, and
management. €ach aspect is evaluated on a scale of 1 - 5.

3. Improvement Criteria: The factory then selects three out of
the 14 aspects in the Eco Factory Criteria relevant to the factory

as the basis for the evaluation, using the following two tools:

« Eco Efficiency: Evaluation of the changes in the value of
products/services compared to the resulting impact on the
environment, in consideration of the evaluation results
according to the €co Factory Criteria, Aspects 1 - 12.

« Outcome/Impact Evaluation: Evaluation of operations of
projects for the community or society in relation to changes in
the economy, health, and the environment within the community
or society, in consideration of the evaluation results according

to the €co Factory Criteria, Aspects 13 - 14.

As a business organization that has applied the said
criteria in its own factories successfully, SCG Chemicals would
be pleased to share its knowledge and information regarding
the €co-factory criteria, Green Industry criteria and practice
guidelines with those interested. Please contact us via email at
allaroundplastics.co.th

Uszimannade Tianaldu 39
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It has been confirmed time and again that a business can

grow sustainably when manufacturers and others involved have
the shared values of working for customers’ maximum benefit
and satisfaction.

Some nine years ago, Mrs. Wanida Boonyalai, Pun Pun
Playground and Toy Co.,Ltd. Managing Director, started in the toy
business due to her love of toys. With a clear business focus to
make steady, stable and balanced progress and to provide
unigueness that adds value to each toy, Pun Pun has become
well known in the industry and has earned the place in the hearts
of consumers they hold now.

“l started the business while looking for toys that would
contribute to the development of my child as | believe that playing
is a starting point for learning. | also discovered that the large
plastic toys formed using the rotational moulding process were
well suited for preschoolers. However, in Thailand these were
very expensive as they had to be imported. | then got interested
in the production process. So | studied those imported items
and experimented on designs thinking that if we could produce
such toys ourselves, the prices would go down and Thai children
would have more access to good toys.”

Mrs. Wanida studied toys made using the rotational moulding

AMOUA UYrY1ae
nssuN1sEvyNNIs usen Ju Jdu
IWagnso6 lous nogd 911m
Mrs. Wanida Boonyalai

Pun Pun Playground and Toy Co.

Ltd., Managing Director

production process seriously, researching on various websites.
She also studied the markets in Thailand and found that there
were a few rotational moulding plants; however, these factories
manufactured other types of products such as above ground
water tanks or treatment tanks rather than toys for children.
Then she met up with SCG Chemicals, which had a major role
in changing her course of work.

SCG Chemicals got involved starting with giving consultation
and support in terms of knowledge in making moulds as well
as introducing her to several manufacturers and clients both
within the country and overseas. With such strong support,
Mrs. Wanida then started to design and experiment with moulds,
asking factories to form them. She studied and tested the market
for two years. When she became confident and felt ready in all
areas, she decided to open her own plants so that she could
better control production quality and time schedule. Her
enterprise got continuous support and help from SCG Chemicals,
particularly regarding experiments with raw materials to test
whether they were suitable for the work purposes.

“We consider them friends that have really been with
us from the start. We believe that SCG Chemicals do not
simply think that we are a manufacturer to place orders
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for raw materials from as we are not a major customer
compared to their other customers. But they also see the
value in what we are doing. That is, Pun Pun toys feature
a concept that focuses on design and function, and most
importantly—safety. Our toys must be creative while
promoting imagination and developing children’s learning at
the same time. We also use materials in a way to get the
maximum benefit from them. It’s clear that SCG Chemicals
shares deeply these values.”

"The raw materials are maost important. We choose to use
LLDPE as it is a clean plastic and safe. It is the same kind of
plastic used to make food containers. Therefore, it is completely
free of toxic substances. We also exclusively use plastic pellets
from SCG Chemicals as we know that the company does research
to continually improve the gquality of materials. They are also
able to meet our needs regarding our design work, especially in
terms of colors. SCG Chemicals’ reliability enables us to
guarantee that Pun Pun toys are of high quality, boosting
customers’ confidence.”

Cooperation in adding value to rotational moulding toys in
Thailand also extends to developing manufacturing technology
on a regular basis, especially in regards to the moulds. Good
moulds will render quality and beautiful pieces of work. SCG
Chemicals has played a part coordinating the design process
which has allowed Mrs. Wanida to form new ties in the world
market leading to increased cooperation in mould design and
greater variety and creativity in the designs. This has led to an
expanding market for her products both within the country
and overseas. Mrs. Wanida has also been able to establish
relations with good trade partners and make new friends in
the business field.
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“We gain knowledge from our trade partners such as
through a partnership with Q Products of the U.S. in the form
of @ mould exchange franchise. In this way, we can use the
moulds to do production on our own, reducing transportation
costs. This makes it possible for us to have a larger variety
of products at a lower price than the imports. It's also a good
way to expand the market.The first product in this exchange
was Qdesk °. It is a student desk for which the mould was
creatively designed, receiving an award in the US International
Plastics Design Competition NPE 2009, Chicago, IL, U.S.A.
It is considered a very progressive innovation in Rotational
Moulding products.”

The market for rotational moulding toys in Thailand is not
very large but Mrs. Wanida sees that the market can grow
far more in the future as the goods can meet the needs for the
educational development of the country. If business operators
place importance on ‘value’ in design and on quality while
educating consumers so they understand and see the benefits,
the market will be encouraged to expand and more operators
will jump into this field.

"We also see Asean countries like Singapore, Malaysia,
Laos, Myanmar, and Cambodia, which place high importance on
educational development, as interesting markets. Therefore,
we plan to expand into them, doing road shows, going to
exhibitions with the Department of E€xport Promaotion and
studying the markets themselves. | believe that once the
AEC starts, we should see an Asean market with a brighter future.

Our main strategy is to produce valuable and quality toy
products based on the brain-based learning theory that would
promote children’s cognitive development. The toys should
attract children’s interest, focus concentration on playing, as
well as challenge thinking, knowledge and ability. These toys
should also help develop various skills and encourage social
interaction. They should be toys that children find fun to play
with and provide maximum safety. Toys that meet all these
requirements will not only be products that can become well
established in the market, but they will also help contribute to
children’s development and quality of education.”

The success of the Pun Pun toy brand is an example that
reflects the benefit of working together as sincere ‘friends’ in
business, without aiming only at the profit margins or market
share. The important thing that both Mrs. Wanida and SCG
Chemicals have always committed to is ‘doing business
ethically,” resulting in gaining the confidence of customers
and ultimately sustainable business growth.”

Usewmallounns (win) anadu 9 :
The currency of Myanmar (Burma) : The Burmese Kyat (MMK)
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It is widely known that China is a huge market
attracting investors from all over the world.
However, its economy is becoming alarmingly
sluggish and there is the growing possibility
of an economic bubble forming. This is due to
several factors, particularly the rapid increase
in China’s ratio of private sector debt to GDP
and the quantity of financial institution’s Loan
grants between 2008 and 2013.

One indicator of China’s deteriorating
economic conditions is the shrinkage in its
luxury goods market. Management consultant
firm Bain & Co revealed that the sales volume
of branded items fell from 7% in 2012 to
the minuscule figure of 2% in 2013, attributing
this to Chinese shoppers’ preference for
buying such goods from abroad. The finding
was consistent with the World Luxury
Association’s report pointing to a worrisome
57.8% drop in Chinese luxury goods consumption
in 2014 compared to that of 2013. In addition,
purchases of designer items fell b 18.8%
during the past Chinese New Year despite the
seemingly high total purchase volume of
US$6.9 billion. The opening of lavish flagship
stores, especially in Beijing, Shanghai, Shenzhen,
and Guangzhou, has been implemented as
a survival strategy, but the effort has not
succeeded in boosting sales.

As for other industries, such as steel,
cement, aluminum, shipping, solar energy, and
wind energy, supply also exceeds demand,
bringing about fierce competition and price wars.

This has led to a decline in profits as well
as losses to the extent that some organizations
affected have defaulted on loan repayments.
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aziulidn wifrinuunduasfunanaiieunsiuasimadivaiiesla
Ltﬁiuﬂm:ﬁﬁﬂﬁqLm%mﬁuam%mmq Fafutymingilienauslouas
denualdludatu fdunanlasiidndedudesaauluwiuiuing AR
RansuuatlnsnsasadnsaunauLINnINfitaanatuin tiefiazluses
INREINALALE UG

Some have had no other choice than to lay off
staff or go out of business. The decline in
these industries has had a ripple effect in other
sectors as well.

The real estate industry has not been faring
any better. Tapping the Chinese market’s
preference for buying over renting a house and
receiving the benefit of tax-exempt house
ownership-even for a second or a third home,
real estate firms have flooded the market with
countless development projects. Again, supply
has far exceeded demand, resulting in projects
often taking over five years to sell out rather
than the usual period of three years.

In order to survive the growing economic
bubble, the Chinese government has implemented
two new policies: allowing only citizens
currently not owning a house to register for
purchase and requiring those who sell their
house to pay a 20% tax. Meanwhile,
property developers across the country
have begun to cut prices to be able to close
their projects more quickly; however, finacial
institutions have become more stringent in their
loan consideration.

It is clear that although China was once
an appealing market, it now appears to
be experiencing an economic bubble that will
not be easily solvable in the short-run. Investors,
therefore, have to think long and hard before
deciding to venture into the Chinese market
or risk losing their investment.

P4 UseinaiaUdud Wanadu wiy
o/ The currency of Philippines : The Philippine Peso (PHP)
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Nhinkolite

DISTINCTIVE AND CREATIVE DESIGNS USING ACRYLIC
asuassANNUIUDDNIVUTAIINNAIINDED:-ASAN

T —

ava3an (udaniiegsaudusaluaniuiiineg naazasanialy
wanlilaldladaadnsassdiiudinllAazgninluflunugduuuig
fionalufiyadnuintn usvanldsuniseaniuutnANUAREEIRTTH
(Creative Idea) a:m’%ﬁnmaiqﬁq:Qﬂﬁﬂﬂ“ﬁ%ﬁumuﬂimw’mm Tu
WNITRBNUVY AUBNRE@WTnaINInIuAnsifazazantugUuuulnig
finannuanauazatnlufs FeaznaneifududniifinuAiuazyani
(High Value Added Product) unnfsiu auanunsaasaqaauliiu
LAn el BnvfonaulanddlFnunidiuisddunislfonuaduas
AuaftlubsLAtaiY

A mSUuduazA3AN Shinkolite DX (nsaldsnuill dmsuenu
Ynelewmn POP 189 Wailuy estiiand waan anussnely) uas
Shinkolite LX (tnsanszanauas d@usuilhaluwunuuuung POP
AUl santuuankesnely) 299108%8 LANADAE Lﬂuiawﬁq
fifnnmuiAlanwiu aunaneifudiuniilulasannsuiugerudivinen
meluanansdniinaueasdindlu-ng 1EuAeS uaus Aouaniadu
q711n (UNTU)

Acrylic is a material seen around us everywhere. Without the
addition of creativity, however, it would be limited to conventional
usage, projecting little added value. On the other hand, creative
ideas can lead to designs that add variety and unexpected
new trends in acrylic use—resulting in high value added products
in the process. These new products tend to be both attractive and
distinctive, while at the same time being highly functional and
meeting the needs of users.

The Shinkolite DX acrylic sheets (for general use in making
POP advertising boards, gift premiums, furniture, roofs, and
interior design products) and Shinkolite LX (of light-emitting grade,
for use in making thin POP advertising boards, wall lampshades,
and interior design products) offered by SCG Chemicals feature
such outstanding properties that they were selected to be used
part of the renovation of workspace within the office building of
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AuWTALNg Aindssnaa wildlufinanndinzasuiindlu-lng
namianadenidinza3an shinkolite Tuadatiin

“mspanuuuANEAaTueTAAI WAz iaue Aawanwal
vasusunslu-lny eanuilitaauign SefRenisidudunlugsia
sumpaneasn sauiinisTiusnsAunITeanuUY FmsunisUsins
vy Ineawasdu 30 Soliausuypmanieuenusiuiuman
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0&%a indnaadin

“Midenieads indnreadingazisnandndudinubndasingg dndy
fusdaonasazlstni audnlugfeyaiitnou weisiudndazasan
Shinkolite iagiaulagaiiueny Shinkolite Ididnuyameuazlitaya
ynatnlntazidaninduannuvieslstn auautanamiuaels
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iuvu Shinkolite AzARLEWIANTBYANNAIY UUUIAIMUINUIZRY
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dufiazmau Ussivlauinasy”

ArUWSWUNE Nwgdssna
AfUNSNNA WWHILUUIAAWS

na: Aruassndng lshana
anidun usenalu-Ing

Ms. Pornpimas Tiptaradol

Mr. Korakrit Pipatmongkolporn
and Mr. Attawit Chotisakul
Sino-Thai’s architects

Sino-Thai €ngineering & Construction Public Company Limited
(STECON).

Ms. Pornpimas Tiptaradol, one of Sino-Thai’s architects
commented on the use of Shinkolite acrylic in this renovation:
“The design this time was the result of our endeavors to clearly
reflect the identity of the Sino-Thai Company. That is the fact
that it is a leader in the construction industry, including the
provision of design services. As for the renovation of the
workspace, particularly the 30" floor, which is used to welcome
a lot of visitors and has a large conference room, we needed to
create a very distinct identity, focusing on novelty and modernity.
As a result, we were looking to use new materials that were
shiny and striking. Normally, we would go for glass, but due
to some constraints in the budget and with installation, we
opted for acrylic instead. In addition to being as attractive
as glass, acrylic is easier to install as it is half the weight of
glass and can also be bent and curved into various shapes.
And it is safer.”

Mr. Korakrit Pipatmongkolporn and Mr. Attawit Chotisakul,
another two of Sino-Thai’s architects who were co-designers
on this project, talked about their satisfaction with Shinkolite
and with working with the SCG Chemicals team.

“We chose SCG Chemicals because we think they are a
leader in developing new products. So when we need
something new, we will go look for information there first. When
we learned that there was this Shinkolite acrylic, we got
interested and contacted them. The Shinkolite team then visited
us and provided a variety of details about the types of products
and their properties, as well as gave suggestions regarding
designs and installation. The Shinkolite team kept us updated
and also give recommendations regarding suitability and
limitations. We are very pleased with the renovation work
using Shinkolite as it gives an overall image of the area as
being trendy and functional, according to our design concepts.
It was nice working with the team. We could talk to each other
like friends. They welcome all kinds of questions from us. We are

very happy.”
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danSuwunnavaundsudselni
naz1donfgo=ASan Shinkolite i 4 90 A

1. houUs:yulnny (Conference Room)

Usegnnaidin W Shinkolite Dx432 &umtnuy Tdgniaulnsyin
Uszgifhuviioundadl dadWliusiumuuauvidiEauadldinaniivias
fin ARuUTzglsInmeuasinuluasasuaafiunisean Tusnisfingsan
lianunsomeulandldidasannlifiFumuasitaminunn ezrsaniedan
anAlfianadmiugUnanifisassuionin uasifinsanndguaudAidy
nszanilsdy (Safety Glass) flaunnudqludunsnawsnzlyiu
Unnaanuunauaumiiaunszan

Milky white Shinkolite DX432. The trick is that the doors
are made to look Llike light boxes, with Llights along the
edges that make them fluorescent when the room is dark—Llike the
doors at the cinema which allow people in the room to see the
exits. Glass would not solve the problem here as it is
transparent and heavy. Acrylic helps reduce the costs of the
supporting equipment. It also has the properties of safety glass
in that when broken, it is not dangerous as the broken pieces

will not have jagged edges.

wiulwidauuuai MdezasanEasugsuuula Shinkolite LX N875

wanzfaIntsisdnlas wWaes uaAfdlanwmumwsNzgLNT0Fesuadla
wasuguazaniasanduintiniuiuazlidesnas uaninidasannd
ANLUTILTINUNIY

The podium on stage: Clear fluorescent Shinkolite LX N875.
This was used to give a stunning yet minimalist feel while having
a fluorescent glow. It is also easy to move around as it is

light-weight. The acrylic is both tough and long-lasting.

In the renovated work area, there are
four locations where Shinkolite acrylic
are featured

Haszuussnulu 1dazm3Annszaneugs Shinkolite LX N875
(A2nunUN 6 TaAAT) Imﬂmmmmﬂumumn‘] u,mih"l,ﬂuuuua 19aN
fdlalvavnunthszuustasdesuatuuniowases daeiuainy
Unaulaliviestszgu ldvinlviviesdnatinumazliadindnauisniuaula
TurusinwsiSudnulilneldeesantsznaviunaenl LeD

Lath ceiling inside: Light-emitting Shinkolite LX N875 (6 mm.
thickness). The acrylic was cut into small strips and then embedded
into the ceiling. When the lights are turned off, the lath ceiling will
become fluorescent like a laser, making the conference
room more unigue. The room will be neither pitch dark nor too
bright and distract attention when a presentation is going on. The

acrylic is used in conjunction with LED bulbs.
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3. douwunviumnousu (Reception Area)

assduilnefundy Un Shinkolite DX unl#ununszaniwszatnn
ldmuuanana Taethlaldlédnasaianidugudvaoudnanudn
ialigaunasinawiuiu douniilfinundsiinolalfiiugniauls
Unaulatudaunisdnezasanidundiug udqnasuedeufuuuiiy
arninesinuvdswinlinian luuudou

Shinkolite DX was used for the signboards and walls
instead of glass to provide more sparkle and shine. The logo
sign is made of an acrylic sheet cut into a diamond
shape to look sharp and stand out. As for the curved wall behind
the logo, the acrylic was cut into pieces and arranged on top of
each other, giving it a Three-dimensional rather than flat Look.

W
—

~ [d agm
2. NnulAzN191u (Partition)
= v & & o o @ o X !
ueenuuudasnisnunuivinenulidasududiuiizu usldesnn
WigAuuazdndniiulu3saentd shinkolite DX NBOO Uanfiunnshletl
o 9wl & a sa e v iy a & a
vinliungundu auneglulazuanwisituluiangnianuifuly

The design team was looking for partitions that
provide some privacy in the workspace but do not make the
area look too confined. Shinkolite DX NBOO was thus selected.
Due to the design, the space looks lighter and areas both

those inside and outside the partitions feel roomy.

4. fifuionans (File cabinets)

AsIduUULTEglE Shinkolite DXNBOO §21%u (A1uvun 10
fadwns) naununislinszanwsnzaalasldinandiesanniiu
Thermoplastic Anviiitnviiniundnemisidiuiussadifuianans
ligasfutinmiinunn denfuniguinansfiosniswssanaaiieiiuyns
fidnAnyieligadng ihunnsussudandsnudntesaiandunidetaali
wavazviaunnniy vidlgAndniufiadnetilaglidudasnstélni

The door panels are made of opaque white Shinkolite DXNBOO
(10 mm. thick) instead of glass. The acrylic can be bent more
easily as it is thermoplastic. Having half the weight of glass of
the same size, the acrylic door panels do not have to bear much
weight. Opaque white was chosen as the color so that what’s
stored inside cannot be seen from the outside. Importantly, since
the white acrylic reflects more light, the area appears lighter
while helping save electricity.
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IWU9=ASANNS:9N8IIE Shinkolite
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nnuatiiaauAngsvasIAzasiugnnlin usEnlu-ne
EuAifless uwaus Aauansatu i (uwnTu) umuﬁumquﬁlmmty
wa9fiu Shinkolite a1niaa%a infinaad fiafnsmanuuanang lianis
wAnnsuAnagnaadantvy udsaufenastiinag dsusliduSnun
ANuNfTeeNuwUY uInnsdanngulssuesasanuasiiAndInuendnu
nnstdnfeldunistivinnsfinsussasuasifuunnndnduanuasdming
azasanilliievinlidufiwanadnuesfififuiuiiuislsdamivas
pavauainstianulfiatinigegaiiuies

These uses of acrylic reflect the creativity of the architects
at Sino-Thai €ngineering & Construction Public Company Limited
combined with the expertise of the Shinkolite team from SCG
Chemicals. The great results are due to the difference not only
in materials, but also in the consultation services provided
regarding design, acrylic processing, and production. This
demonstrates the complete range of services provided by
SCG Chemicals, which is more than just the acrylic manufacturer
and distributor. They help create work areas with maximum
functionality.

gounIudayaNAndngiLasUIN15esATAN Shinkolite lA7Nsune
WAzNNITMANABEATAN Shinkolite UFEvIng W@udue 4in ns.
0-2586-5812, 2348, 3084 www.thaimma.com

For product and service information about Shinkolite Acrylic, please
contact the Sales and Marketing Department, Shinkolite
Acrylic, Thai MMA Co. Ltd., Tel. 0-2586-5812, 2348, 3084
www.thaimma.com

Uszinadealls 1analdu neaans&eAlUs (Dollar) :
The currency of Singapore : The Singapore Dollar (SGD) :

CG
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‘GOOD KIDS FRIEND CLUB
WITH SCG CHEMICALS’

PROTECTING OUR YOUNG PEOPLE
IWSUARNAU IANRA NU 19889 InOnoad’ aswnidAulaliionosu

FaetlaqiiudsniAannsdouuasatnegaidy viunanennswann
nautynasneq iaduuanuny W HUINAANTBNITANAY
mawe fafunnuquussiiatuluyniuudiulseGou Taadilng
gnnidumiadeiuntrudedivialifonasal 10433 iafinoad
pszvinfefuinalnddamanifednlasenns sudadu hind
fu 10883 wfiread” Tuielinaududienniunisssuanss e
dspufinnaifintufiumuiesuazausauinantnediiaiu

dsuinguszasdsanieianssusneg Tulasannst guuaumen
q89229A0 ARNITyUTUdUWNUS 1agd] alAaad lananad
stazdualid
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inAneiug dnauifUfyiunuinasdn suseuiionfiiudnGyy
uesay difludiedmisadaiTuaiugdlavesivsunnau”

uunsn gB5z9R0

{AANNTYUBUALWUS 10aTR Indnaad

Ms. Pandara Sutherawongsa

Community Responsibility Manager, SCG Chemicals

2
£

ANEIMU gnnsal

HanunenslsaFuulinuuIuATWa 2.5:4189
Mr. Tirat Supaporn

Director of Baan Maptaphut School

“Wsudadu 1Bind fu 10883 infiread” Tulasennsiidndudi
lsasoululvamAuns HeIuIUAIWA INAUIAATUANIUAIWAIUN
Fwinszuns sauildlsaFuufianla Inopiasad gnansal fenunenng
TssFautiunnuaya wiliulssSoufiidndaulasinis 1Huannany
Aty felselonilfniniFouaslisy
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With the society undergoing rapid change, there is not only
progress and development but also many problems including
drugs, sexual harassment, and violence which can occur
anywhere-even in schools. And most victims are young, naive
and inexperienced. Realizing such dangers exist around us,
SCG Chemicals organized the ‘Good Kids Friend Club with SCG
Chemicals’ program to provide young people with the necessary
knowledge to be aware of and deal with such social dangers
that can harm them and others around them.

Regarding the objectives of the activities in this program,
Ms. Pandara Sutherawongsa, Community Relation Manager,
SCG Chemicals, provided the following details.

“In this program, SCG Chemicals focuses on caring for young
people’s minds as they are considered an at risk group for
going down the wrong path. This is especially true with higher
primary school to lower secondary school kids. That’s how the
Good Kids Friend Club got started. We received cooperation
from several other like-minded groups. One example is the
Chaembanjoed Team, which principally focuses on making
sure youths keep a strong mental outlook. This is in line with
SCG Chemicals’ beliefs. In addition, we arrange for the kids to
spend a few days at the temple to listen to dhamma, practice
dhamma, and learn how to behave appropriately. Sometimes
they are taken to tour police stations which provides them
the opportunity to see what it’s like in the cells. Municipal
officials come to teach them about the dangers of drugs.
Meanwhile, SCG Chemicals staff help as volunteers taking care
of the kids and following up on them after the camp program
ends. We have gotten very good feedback from talking
to the young participants and their parents, as well as
through questionnaires and Facebook posts.There’s always
communication among members of the Good Kids Friend
Club. Once we had a kid who was involved with drugs in the
program. He pledged that he would stop. Now he’s a cadet
and a proud example of the work of our team. Every member
of our team is proud of him.”

The ‘Good Kids Friend Club with SCG Chemicals’ program
is organized at schools in the municipalities of Maptaphut Town
and Mapkhaphattana Sub-district, Rayong Province as well
as other interested schools. Mr. Thirat Suphaphorn, Director of
Baan Maptaphut School, one of the participating schools,
commented on the benefits schoolchildren receive.

“We consider it our main mission to take care of the
schoolchildren’s safety. The program is really beneficial both
for the students themselves and their friends who do not
participate in this program as they can pass on the information
to their friends. In this way, it spreads knowledge regarding
safety especially regarding drugs. That’s the number one
danger around us. While the students may not sell or take
drugs, they may be taken advantage of unknowingly. For
example, they may be asked to deliver drugs. So they need to
be more careful about this too.”

The youths, the major target group of the program, all were
pleased with the knowledge they received and the fun they had
while in the program. A few students representing their schools
expressed their thoughts:
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fulseudnunid 3 Tsefuuszaas
Ay TALgRANUNTTY
“Usgilafiiunaauliifuaud Wigils
Tudsiisniludesnnutasae”

Miss Chonnanee Sangsuwan
Matthayom 3, Rayong Wittayakhom,
Industrial Estate

“ love it that they taught us to be
good people and proud of what we
have and that we don’t have to keep
up with the Joneses.”

Bnuanwdun uzdida
sulseuAnunlii 3 Tseduuszuns
Aneay dAugnaIunssy
“Insannsadenaliasantiduides
LusINSANERe LA RN e A

Miss Prima Maneelert
Matthayom 3, Rayong
Wittayakhom, Industrial Estate
“l 'would love for the program
to provide further studies
guidance and information about

the environment next time.”

wineaeniny uiavay

fusiseuAnunilil 3 TsaBuuszuasingnay SaugaaMNTTY

“UssunnAayn ldAnuifan Ussiuladasnisasindnduaznisyindinanalunang
pfialanntiitiuGaseawdnuiniuazldnistosiuuazquadiasniu”

Mr. Ongkarak Kaewhom

Matthayom 3, Rayong Wittayakhom,

Industrial Estate

“It was a fun atmosphere. We also learned a lot. | was impressed by the loyalty
and dedication to doing good for His Majesty the King. Next time, I'd like to see
more focus on drugs so we can protect and take care of ourselves.”
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Miss Keetaphat Sripinda

Prathom 5, Maneewanwittaya

“ like that it was both fun and informative. The
speakers taught us that ‘yaba’ (amphetamines) is
not good and we should not try it. We also got a

| Lot of knowledge that we can apply to our daily
life. For example, we will not take drugs as they
winudgaufiafiaun a3tysiag are not good and will ruin our future.”
Fulszaufnunid 5 Tseuundassaingn

wal

W waliiaunuineaueulaswediu iveaaulviisnian
&NUIPANY Laznaufing inadlulnaangnlviguysadli
@Az WaNUssEnadsnan liudnudsnisnuanualny”

Miss Kaewkalaya Kwanmuang
Prathom 5, Maneewanwittaya
“We got to play a game where we needed to hook our arms
and support each other. That was to teach us the idea of
unity. They also played a video clip of a mother giving birth
to her child and described how our mothers love us. It was

s0 moving that | cried.”

1a53n13 “Wsudray 6nd AU 1e&33 wiinead [9dldines
Tasansfiadng ind windu wddadagidudunnaityoiuas
Asusauliuiiumoy duassovanllgnosifugiduiuindounss Wiun
yuruuazdsnuldatniioiulufign Fruatnulsisoundiannieada
wiinaad fjmiditinmiauaunmiiauasmlugusuliftu

‘Good Kids Friend Club with SCG Chemicals’ is thus not
only a program that develops “good kids” but also provides
young people with knowledge and ethics. This program can be

further developed, ultimately resulting in a stronger and more

-l 5zelng Hanadu uan (Bant)
sustainable community and society with SCG Chemicals’ best The currency of Thailand : The Thai Baht (THB)

wishes in improving the quality of life of people in the communities.




Travel & Leisure / riunsindglan

46

JOINT CAFE &
WORKSPACE

AVNE\{V TREND FOR WORKING PEOPLE
Wuninudld iInsun liruAuNIU
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v
a

TWUSnN12Um 280 A1519LUAST UanannuAazAUasdNUNEIUAY

v

Tuussannirigsuteusazdaund dadulanialuniswudsiugau

o

U

g eadousstuanalaladndoe

wsudnastdnuiisauiud fadunuadaiifindsuiuseinlanuas
grmf‘juanﬂ‘yummm'aﬂ"mn%qamqﬁummmmﬁmﬂﬂiiuu,a:n'ﬁ
aanuuy msnsdudsasieutviausssunislifiaiilaouluves
augal vsuanivdaszuazainudaneulussuunigvinau sauva
naidasudszaunisallniuanindaannnisinanuANULULLEULRLY
duazgrtliAuYIINUinANUEHAUARNYLAZNALARIANNUAALITY
wntu

Fitlueuiiiiu 3 dhundn Aa Corner Space WLNEdMIUNNTITS
VINNUALLALY ALITUNAULANYTRBUNLAENALLAN Room Space
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mugdmsunisUssyungueet nawsidusdigndn nnsdndunuLaz
nnsvinisagalsneg uaz Co-Working Space_ dmiunisvinanuly
setzen wieu&eninaddmiuifures vanuail Auastuuudlvu
flaidn ndufudlvuslivy wsennsliusnisudazaseazinngfu
ANUSNNSARAUST U AN ufinastEeu (delfz) wazefadiyy
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JOINT Café & Workspace

tu 12 Fnsensalssusuiade fasoliln BTS snmmd
Juuazinan ¢ ayndu 9:00 u. - 22:00 u.
MSANWY : 086-324-3184, 097-129-9088
sr0azIBnALLRY www.facebook.com /jointbkk
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While working in an office may help organize our work Llives
within a system, provide convenience and promote unity in the
organization, there are often times when these worker ants
need to carry on with their work somewhere else after the office
is closed. Sometimes they need to find a place to serve as a venue
for meeting with clients; other times they need to get out in search
of new ideas in the outside world so that they can stimulate their
creativity or further develop their thoughts.

Doing these things at a coffee shop, library, or quiet
corner in a restaurant may be the preferred option for
many, but those places may not be very good for working
for extended periods. If you get tired of searching out empty
tables, talking over the noisy crowd, or get frustrated by
the inevitable bustle, you can try a new way. JOINT Café
& Workspace was created to answer the needs of working

people who do not confine themselves to the office. It provides

Co-Working Space where they can share space with other service
users in an area of 280 square meters. €ach person has a private
space in quiet surroundings where they can concentrate, get
to meet new people and find new inspiration.

This idea of space sharing is now in trend and gaining
momentum all over the world. It has also become a topic
widely discussed in the field of architecture and design as it
reflects the changing lifestyle of modern people. The concept
provides added freedom and flexibility in the work system as
well as a new work experience outside of conventional norms. It

helps working people relax and encourages them to talk more

openly about their ideas.

This space is divided into three areas: Corner Space, which is
suitable for working by oneself, discussing in a small group or
giving private lessons to a small group; Room Space, which
is suitable for small group meetings, giving presentations to
clients, seminars and workshops; and Co-Working Space, which
is suitable for Long-term work with lockers provided. You can use
any of these spaces for as long as you like and stay as late as
you need to. There will be no complaints as the service charges
are calculated from the length of time the space is used and
the space area (table). A drinks and snacks corner ensures that

you can continue with your work without going hungry.
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As regards interior decor, JOINT Café & Workspace boosts
the work energy with its clean white color with design work
by 56th Studio (www.56thstudio.com) under the concept of
‘Workspace for ALL’. This focuses on providing multipurpose
functionality for all users with varied interests and needs
for space. Most furniture items are oriented towards an eclectic
style. There is a ping pong table, for instance, turned into
separate working spaces with a net. There are also leg tables
inspired by snooker tables, lamps adapted from disco light
balls, and pop art interspersed among the black and white
graphic art. Such decor makes it possible for the place to be a
venue for a formal or serious meeting while offering some
light-hearted fun for the eyes.

You will find that sometimes working outside of the office

can boost work efficiency and creativity incredibly. It's not just

a change of atmosphere.

JOINT Café & Workspace

12" floor, Asia Hotel Parking Building, next to
BTS Ratchatewi Station

Opening hours: every day 9.00-22.00 hrs.
Tel: 086-324-3184, 097-129-9088

For more details: www.facebook.com/jointbkk

Uszieann Mfanatu fu
The currency of Laos : The Lao Kip (LAK)
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BIOPLASTIC
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SIT HAPPILY AND COMFORTABLY WHILE
CARING FOR NATURE
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n1luusioruaUoIMISNANIG
(Lunch in the Park)
IMdlulowanadngnUuTEIULSy

With the qualities of being durable, multi-
functional and easy to mould, plastic chairs
area highly popular furniture item In addition,
for each production run, a large number
of plastic chairs can be manufactured quickly,
helping reduce costs and providing a price
advantage over using other materials.

For those who Llike plastic furniture and also
care about the environment, SCG Chemicals
offers a new alternative: ‘bioplastic chairs’, an
innovation which has resulted from combining
natural materials with plastics in just the right
proportions, making the plastic appropriate
for any function while having limited impact on
the environment.

SCG Chemicals oversees the entire
process, starting with production of the
plastic pellets using a compound process that
blends plastic and wood fiber-a natural
material provided by SCG Paper from their
own planted forests. The production process
is carried out in order to optimize the use
of natural materials while retaining overall
durability. Another focus is the chair’s
attractive modern and ergonomic design.

In addition, the plastic chair can bear a
maximum weight of 90 kilograms, providing a
high Llevel of safety. The chairs come in various
colors and can be used either indoors or
outdoors as an ultraviolet resistant substance
has been added in their production to prevent
colors from fading.

The chairs are suitable for daily use and

are just as reliable as chairs made from 100%

plastic. These chairs thus reflect creativity in
their design without having to compromise for
limitations that other eco-products often face.
Corporate Service Division of SCG, one of
the work units focusing on environmentally-
friendly products, uses these bioplastic chairs
themselves in their ‘Lunch in the Park’ green
area-a most fitting use of plastic chairs.
Bioplastics are an innovation that can be
adapted to making a wide range of products
from drink coasters to toilet seats, while
adding value and being environmentally-
friendly. It is clearly a breakthrough that can be
further developed to provide even greater
commercial value. This will be particularly
true if today’s creative thinkers continue to
explore the symbiosis between nature and

manufacturing technology.

Ifn3lulowana@inddau
anfana:rnainrangy
1Fon(Elnunousou
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SCG CHEMICALS PROVIDES
SCHOOL DESKS AND PLAYGROUND
TO RAYONG'S STUDENTS

10a33 Inunoad uoulfziISuuntivdonazauluinniau 1ntade) SInIns:uo

10ada wlinaad souiy wsum tu tu wadnsnaes uwaus naud

MR HHAALAZINUNEYIAULANLATRUNLIANLAY LazyatiBioad
sruuaugelAziFuunibiaAnaiuasaunufnisugluduausiican
ANWANAANAMNTWGILAIRAUAIENNY YAl 450,000 UM it
iduaseTanEl Auminng uasnnaduuiiviiuing Tedournudmennn
2. 09UNT 2.5:8109

SCG Chemicals, Pun Pun Playground and Toys Company
Limited - a manufacturer and supplier of children toys and
playgrounds and SCG Foundation provided Q-Desks and Smile
Land playground which are made from high-quality plastics
worth 450,000 Baht to create imagination, learning and happiness
among children at Ban Bungtakard School, Rayong province.
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THAILAND

LEAN AWARD 2014

NAWAPLASTIC INDUSTRIES AS 15T THAI
FIRM TO WIN THE DIAMOND PRIZE

uowananngnainnssy Suswda Thailand Lean Award 2014 s:nu Diamond
10usneisnvouUs:iNAlng

19 June 20
cspcid

USEV uawanadngaamnssy (89:43) afin Tuea®d wilnaad
AUzLAATNIATEAU Diamond Tudnu Thailand Lean Award 2014
umnanantulasauALdESLIMATUTAT (Im—mjﬂu) Va8 R.4.9.
\atszniafeshnuunesdnsiifiuasuidudinunisinnisiiasan
ANLGEYLUaAN9 TUNTEUIUNISHARYBI8IANT 138 Lean Management
TntasdAnsanusaimannisvinanuunlsegndlfifuedasiialunng
Usulgevisnmunn funu uazanuisslunsdauey tesdnAaugilan
manAnI Supply Chain sufeadeuianssulunnsivnsannisitinase
ANUANUNTOTUNTUINTUTRIRIANT WAEIULNTZAUNANNTNYDS
AR AuTINIANNTNAnLAzUINITUaIgRAMNTTUINg SauFEm
uanangingaavngsy (asxy) nia deduuismusniulszwmelng
AsFuTneTagognil

The Nawaplastic Industries (Saraburi) Co., Ltd. won the
prestigious Diamond prize at the 2014 Thailand Lean Awards.
This event was hosted by the Technology Promotion Association
(Thai-Japan) or TPA to honor organizations with outstanding lean
management practices as well as excellent performance
in service improvement, cost reduction, and delivery speed.
Such achievements are deemed as vital to competitive advantage
and supply chain systems, thereby benefiting the country’s
manufacturing and service industries. The Nawaplastic Industries
(Saraburi) Co., Ltd. is the first Thai firm to win this prize.

SCG
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SCG CHEMICALS DIGEST 2014
IDEAS AND CREATIVITY: CREATING

VALUE AND ADDING VALUE TO PRODUCTS
10a89 InUnoad InduuungnAus:91U 2557
“SCG Chemicals Digest”

S . : EE——
IUU Creative Plastic SCG Chemicals DigE}Sf 20] 4

Tolnana: nmunmaswaassn
asntuAazIivuyanwaninur

12833 1nlinaad da9udunuignAnlszantl SCG Chemicals
Digest 2014 nnelsiuunAn Creative Plastic ‘lawdeazainumn
a9893¢ a¥RNAUAzULAARARAuIT 0 Taaea®d unsus aed
p7A7stauNUseaeAd 1aa%3 100 U Taslusnulasuifias@ann
AuLSA STTuIiana iaaniiumiﬁ%ﬂmi USHY 3W 29ad 4nn
(unnry) LuEsiEnnTa¥nmAIuAzIRLYaAnYaILARSUITFaY
laftuazanudnaiassdfidauainilanianianngdn Wanunsn
wihulslunanalan

wionfuddilivanuiites wualiumsughalnauasiasugia
Tanil 2567° Tnuffinannssamaiun Hun as. naudng gasena
HA28NITUNITEIANITING 5UNAITNTIANW a1fia (Unatu)
AnBnye) willssing nesunnsgdanns UEvanniwd 3 wea iea e
(Uszwrlne) wazauuns Aslwaa Uszsnuidmiinfiviung U3
nanndwd weuued Auds (Yszsmalneg) uazdasgavinaidunisti
AnudiFes ‘wualiiugsiatlnnafldl 2667 &ildsuarnuaulaann
gnAnduatinauan

ikl

SCG Chemicals held its annual seminar for customers
‘SCG Chemicals Digest 2014’ at SCG Grand Hall, SCG 100"
Anniversary Building. With a focus on creative plastic, this year’s
event was entitled ‘ldeas and Creativity: creating value and
adding value to products’. Kindly accepting to be the key
speaker was Mr. Naris Thamkuekul, Vice President of CP
ALl Public Company Limited, who shared his ideas and
creativity regarding creating and adding value to products,

which in turn would lead to increased trade opportunities and allow
them to better compete in the world market.

On the same occasion was a discussion on ‘2014 Trends in
the Thai and world economy’. Speakers included Dr. Kobsak
Pootrakool, Executive Vice President of Bangkok Bank Public
Company Limited; Mr. Prinn Panitchpakdi, Managing Director
of CLSA Securities (Thailand) Ltd.; and Mr. Montri Sornphaisarn,
Chief Executive Officer of Maybank Kim €ng Securities
(Thailand) Public Company Limited. The final session was ‘2014
Petrochemicals Outlook’, which generated high interest among

attendees.

¥
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OCTOBER

Oct 4 - 6, 2014
Kenyatta International
Conference Centre (KICC)
Nairobi, Kenya

Oct 25 - 28, 2014

Kiev International €xhibition
Centre (IEC)

kiev (kyiv), Ukraine

Oct 4 - 7, 2014

Centro Banamex Exhibition
Centre

Mexico City, Mexico

NOVEMBER

Nov 5 - 8, 2014

Saigon Exhibition &
Convention Center

Ho Chi Minh City Vietnam

Kuala Lumpur
Convention Centre

Kuala Lumpur, Malaysia

Nov 10 - 13, 2014
Riyadh €xhibition Centre
Riyadh, Saudi Arabia

Nov 16 - 19, 2014
Jakarta International €xpo
(Jiexpo)

Jakarta, Indonesia

©ISCG

CHEMICALS

DECEMBER

Dec 4 - 7, 2014
Tuyap Fairs and Exhibitions

Dec 1 - 4, 2014

Jakarta International €xpo
(Jiexpo)

Jakarta, Indonesia

Istanbul, Turkey

Dec 2 - 4, 2014
Accra International
Conference Centre
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