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We wish our readers all the happiness and very best for the
New Year 2009. You can see All Around Plastic has an exciting
new look. But as usual we have lined up lots of interest for
you to enjoy. This issue we have a special scoop on "Ways
to survival...through crisis to opportunity".
Read the advice of experts and find tips on effective cost
cutting in Business Tips.

The Cover Story discusses the eco-car, which will create
new opportunities for the Thai plastic industry. Then read
how Thai Summit Laemchabang Autoparts Co., Ltd. has
climbed to the top of its business and learn how working
together can help save energy in Together.

And please be reminded that any comments and suggestions
you may have are always welcome to help us respond more
efficiently. Email to: allaroundplastic@scg.co.th.
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The articles and opinions in this 'All Around Plastic' are those of the writers

and do not necessarily reflect the policy of SCG Chemicals.

About SCG Chemicals
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SCG Chemicals is a subsidiary of Siam Cement Group (SCG) and is one of the Group’s 5 core businesses.
SCG Chemicals manufactures and supplies a full range of chemical products, ranging from upstream: Olefins,
intermediate; PTA and MMA, to downstream; PE and PP. SCG Chemicals is now one of the largest integrated
chemical producers in Thailand and a key industry leader in the Asia-Pacific region.
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Joint venture with Mitsui Chemicals, Japan
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The term "eco-car" may lead some people
thinking of the small cars popular in Japan,
lialy and France, where the many narmow  /ge
streets justify finy vehicles. But don't be
confused. The ferm, as it is used in
Thailand, refers to the production of energy-
efficient vehicles. When it comes to an
eco-car, Thailand envisions "ecology-friendly cars for
modern society".

The Board of Investment, under the Ministry of Industry, has set the

following criteria for car makers seeking promotional privileges for
their eco-car investments.

Criteria Promotional privileges

1) Produce at least 100,000 vehicles as 1) Excise tax reduction from about 30%

2) Invest at least 5 billion baht in the 2) Income tax exemption for 8 years.

3) The engine capacity is limited to machines.

for diesel engines.

locally made.

a maximum 5 litres per 100 kilometres.

~ 6) Meetthe Euro 4 emission standard,
a higher standard, or the standard set *UNECE, United Nations Economic Commission
[ bythe Ministry of Industrys I for Europe. UNECE 94 and 95 are part of vehicle
7) The CO, emission is capped at regulations issued by UNECE for the protection

of occupants against frontal and lateral
collisions respectively, which are common global
standards.

8) Meet the UNECE* 94 and 95 safety

Major car makers from Japan and the US have relocated their pick-
up truck productions to Thailand to take advantage of the readiness
of the Thai automotive industry. In keeping with the policy to position

8 soUSHWANACN
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Thailand as the "Detroit of Asia",
the government wants the eco-car
project to be what it calls a "new
product champion". The investment
promotion emphasizes in nurturing
the automotive and auto parts
industries so that there are
suitable economies of scale
which allow them to compete
with  the industries of
neighboring countries.

Six car makers have received promotional
privileges: Toyota, Honda, Suzuki, Nissan and Mitsubishi of

Japan and India's Tata. The eco-car production is expected to
reach at least 600,000 units by 2014, to increase Thailand's overall
automotive production to 2.4 million units annually from the current
1.8 million. The eco-car project is a large undertaking and car
makers will have to adapt accordingly. They must invest to increase
production capacity and relocate their supply chain to Thailand.
This will result in promoting career and increase the value of the
Thai automotive industry. The eco-car engines will be different
from the engines of today's vehicles. They must meet the Euro 4
emission standard that limits the CO2 emission to 120 grams per
kilometer and they must save fuel in ways that promote efforts to
manage global warming and the expected higher future fuel price.

SCG Chemicals supports a number of industries including car
making. The manufacture of car parts uses steel, aluminum and
plastic as its main raw materials. The eco-car project will open
expanded opportunities for the makers of plastic parts in Thailand.

The plastics used as raw materials in the auto parts industry are
mainly; polypropylene (PP) and polyethylene (PE). Some of the
superior characteristics of those PP and PE are light, adaptable,
good performance in recycling and are also cost effective than
other plastics. Auto parts usually need special specification of PP
than other industries. This is used for bumpers, dashboards and
door trim panels and etc. These parts are made of compounded
polypropylene because of its high quality, good impact resistance,
UV resistance, weathering resistance and long life.

The growth of the eco-car business in Thailand over the next five
years will require auto parts makers to increase their production
capacity. The production of plastic parts must meet international
standards and the raw materials must take a significant role in

high quality. Most operators today are
familiar with and rely on PP and PE
from SCG Chemicals Co., Ltd. and
compounded polypropylene from
Grand Siam Composites Co., Ltd.
(GSC).

GSCis ajoint venture formed by SCG
Chemicals, Mitsui Chemical Inc., and
Prime Polymer Co., Ltd. It is very
experienced in the production of
compounded polypropylene and
enjoys support from its R&D network
in Japan and the US. It has taken part
in the development of raw materials
for the automotive industry and the
electrical appliance industry for over
a decade. The company plays a part
in localizing high-quality materials,
which helps reduce the production
cost of plastic users in Thailand.

SCG Chemicals is investing in a new
complex to produce polypropylene.
The complex will be completed in
2010 and will raise the company's
polypropylene production to 720,000
tons annually from 320,000 tons. GSC
is also increasing its compounded
polypropylene production capacity to
meet the growing demand. It will
increase its capacity to 113,000 tons
yearly in 2009 from the current 95,000
tons.

The eco-car project is expected to
increase the markets of car makers,
auto parts producers and raw material
suppliers such as SCG Chemicals
and GSC. Above all, the new
knowledge and innovation will
maintain the competitiveness of
Thailand in the global market
over the long term.
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The Thai Summit Group is the
parent of a group of companies
proudly owned by Thai people
which play a prominent role in
Thai industry, particularly in the
aufo parts area. Mr. Chartchai
Jiravicha, Managing Director
of Thai Summit loemchabang
Autoparts Co., lid., spoke to us
about the Thai Summit Group
and its commitment fo the
govermnment's eco-car policy.

The group past and present

Mr. Chartchai: The Thai Summit Group
has its headquarters at the 16
kilometre marker, Bang Na-Trat
Highway. The group's history began
with the production of motorcycle
parts, expanded later to parts for farm
machinery, electrical appliances and
autoparts. Thai Summit Laemchabang
Autoparts was established in keeping
with the group's policy to have its
production base close to its principal
customer, Mitsubishi Motors, which
has its factory in the Laem Chabang
Industrial Estate in Chon Buri province.
The company has been in operation

SOUSOWANACN
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for 14 years. The automotive parts we produce are
made from steel and plastic. The plastic kernels we
use as raw materials are compounded
polypropylene supplied mainly by Grand Siam
Composites Co., Ltd. (GSC).*

Auto parts manufacturing technology
development of the company

Mr. Chartchai: We have developed our technology

labour intensive. Today, we depend more on greater
semi-automation and automation. This development
has been possible through a strong research and
development (R&D) emphasis. Our R&D department
is at our headquarters in Bang Na area. We have the
most advanced machinery in Asia, called Rapid

Prototype, for the production of plastic auto parts.
This machinery turns out life-size models from resin.
This allows customers to design parts and we make
life-size models that can be tested.

The business policy of the company

Mr. Chartchai: We review our business policy every
five years, aimed at becoming a leading Thai
company able to compete proudly anywhere in the
world. We see ourselves as an enthusiastic
organization with a constructive vision and the
determination to attain excellence. We have the
special motto, "TSG 521". The number "5" in this case
represents the goal of increasing our sales to as
much as five billion baht a year within five years and
penetrating the five markets of China, Vietnam, India,
Malaysia and Indonesia. The "2" is for the goal of
doubling our sales from the 25 billion baht
registered at the time of implementing our business
plan to 50 billion baht and achieving an EBIDA



(Earning Before Interest, Depreciation and
Amortization) of 20%. Number "1" refers to our quality
with regard to delivery and customer claims - that is,
100% realizable.

Our guiding development principle is represented
by three overlapping circles. The first circle refers to
business strength based on steady growth and
reasonable profits. The second refers to a social
response based on staff returns above the industry
standard and establishing the charity foundation
Thai Summit Pattana. We also strictly abide by all
laws. The last circle refers to our sustainability which
depends on regular investment, a strong corporate
culture, the development of knowledgeable and
capable personnel, and efficient and effective
operations.

Marketing strategies

Mr. Chartchai: As an auto parts maker, we have a
marketing strategies allied to the needs of our
customers. Our vision is based on the requirements
of customers, government policies and global trends.

The government has proposed an eco-car policy
that limits a vehicle's carbon dioxide emissions to
120 grammes per kilometre and fuel consumption
to five litres per 100 kilometres. It also requires
compliance with the United Nations Economic
Commission for Europe (UNECE) 94 and 95 safety
standards. We therefore need to upgrade our
products to meet these standards. This requires
constantimprovement on our part. | believe the eco-car
policy will help stimulate the automotive and auto
parts markets with the government expecting each
car maker to export at least 100,000 vehicles
annually. This will allow us, as a parts maker, to enjoy
healthy growth.

Cooperation with GSC

Mr. Chartchai: GSC and ourselves have a long history
of close relations. We have taken receipt of raw
materials from GSC since 1998. GSC has always
been very supportive to us and together we have
engaged in mutual development. To my mind a

good auto parts manufacturer needs
a very supportive supplier. In terms of
R&D, GSC enjoys great back-up from
Mitsui Chemicals, Inc. (MCI) and Prime
Polymer Co. when it comes to auto
parts development. This is why its
advice is greatly appreciated. We are
very confident we can grow together
and we can greatly improve our own
organization. And GSC meets our
requirements in terms of price and
quality.

* 5TuNTUA denN AaNwde S1e
WuuS¥nsaunusendgsnaadsinel
iP3agm e (SCG Chemicals) A
mﬂﬁmwi‘@immsﬂaim@iﬂlmﬂizmﬂ‘lwa
uaiTuuAaiwh lugfmene @euyaan
Usieege wddad a1ie Ussnedsioet
Huhaealan mnﬂismmﬁiju UAZLSIW
wsn ndwes s1im dndalwalowfing
qﬁ‘slmyﬁ‘qmc,m'mifwmilmwmjﬂu
Grand Siam Composites Co., Ltd. is
a joint venture between SCG
Chemicals, Thailand's leading
chemical company and a key industry
leader in the Asia-Pacific region,
Mitsui Chemicals, Inc., a world-class
chemical producer from Japan, and
Prime Polymer Co., Ltd., one of the
biggest polyolefin producers in
Japan.
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Thai MMA Co., lid., or TMMA, is a joint
venture formed by SCG Chemicals Co.,
ltd. and Mitsubishi Rayon Co., ltd. which
has gone on to become Thailand's largest
producer of methyl methacrylate  (MMA)
and butyl methacrylate (BMA). In 2007, the
company won an oufstanding factory
award in the confrolled factory category of
the Thailand Energy Award which is a
national award organized every year by
the Department of Alternative Energy
Development and Efficiency o promote and
grant accredifation fo factories, buildings
and personnel that perform well in the areas
of energy conservation and alternative
energy development, and sef a precedent
for other organizations to follow.

ba

The year after winning the award, TMMA had the
chance to advise Pan Asia Industrial Co., Ltd. so that
Pan Asia went on to win the Thailand Energy Award
for 2008 for energy conservation.

Mr. Sorat V. Varakij, Managing Director
of Pan Asia Industrial, shares the story
behind this success:

"Our company has adhered for a long
time to a cost-reduction policy. We used
to pay 1,700,000 baht a month for
energy and thought we should reduce
this cost. We joined a government
project implemented by the Ministry of
Energy and had an energy management
plan that dealt with technical issues. The
project cut our energy costs by 300,000-
400,000 baht a month. This outcome
encouraged us to implement the project
more seriously and enter the Thailand
Energy Award contest. And we won the
award."

To save energy, Pan Asia Industrial
underwent a technical improvement of
its electric motors, electricity
consumption management and
changes in the fuel used in its
combustion process. The overhaul
proved very effective. At the same time,
all staff were encouraged to join the
conservation effort. One measure was
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to reward staff with 10 satang of every
baht saved through reduced energy
consumption. This reward was added
to bonuses as an incentive to encourage
staff to help protect the company's
interests. Pan Asia Industrial hosts a
Morning Talk show every day to keep
staff abreast of the progress of energy
schemes. The company also includes
energy-saving efforts in its corporate
social responsibility (CSR) activities.

The Thailand Energy Award recognises
a company's energy-saving policies
and activities that meet an accepted
standard and set a precedent for other
organizations to follow. Mr. Sorat

attributes his company's winning of the
award to advice and support from TMMA,
as an important business partner with a
long relationship and service as a good
consultant, along with being a role
model by earlier winning the Thailand
Energy Award.

"TMMA coached us well on entering the
contest," Mr. Sorat said. "TMMA's team
supervised the presentation and
recommended improvements in many

SOUSOWANACN
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areas. | recognise TMMA as the reason we won the
award."

Mr. Sorat said a sincere partner which is ready to
give support on every issue is essential for today's
business and this will result in mutual success.

"TMMA has been doing business with our company
for a long time. It can be said TMMA is a long-
standing business partner. | think the partnership
on energy consumption is further strengthening our
good ties."

"l think TMMA gives us its heart and has won our
heart. We believe TMMA cares not just about profits
but the potential of its customers and the possibility
to jointly develop business together over the long
term. This sense of support is very important.”

This joint success is spurring ideas on the
implementation of energy-saving programs with
companies under the SCG Chemicals umbrella,
along with its customers and suppliers. These
programs increase the value of this business circle.

"A business challenge does not mean individual
success," Mr. Sorat said. "The real challenge is to
see those around us and the companies we are
dealing with improve their competitiveness and grow
with us. This is the biggest challenge, and | think it is
the real meaning of Building Success Together."
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Taking a picture is part of the fun while

traveling. But many experience a difficulty getting a memorable
photo by themselves. Even with a family, it seems to be hard to
get the entire members in the same frame. No more asking
strangers for help! The Quik Pod, the handheld extendable
tripod from the USA, comes into rescue. Simply hold the
extended Quik Pod with camera attached and properly framed
photos and videos are captured at your preferable angles.
The price is 1,250 baht, available at Zeenzone, Central
Department store.

Sony introduces a Walkman Video MP3
player - NWZ-S730F - that focuses on the
perfection of listening by having noise
canceling and automatic playlist. Users
can enjoy 12 different tones, from
energetic to relaxing and acoustic
sounds. At 7.5mm thin, the innovative
walkman is equipped with content transfer
software that simplifies

transfer of music and

videos from different
digital platforms.
Choose from black
and gold colors, at
the price of 6,500
baht including
a silicone case
and earphone.
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Considered the first of its kind, Asus Eco
Book bamboo laptop is a environmentally
friendly innovation that goes in line with its
slogan "Easy to learn. Easy to work. Easy to
play." The EcoBook offers unique design
inspired by beauty and endurance
of bamboo materials. The internal
components include recyclable plastics,
and synthetic paint-free cardboard. Besides
its energy-saving batteries, the PC's
Super Hybrid Engine (SHE)
can reduce carbon dioxide
emission at the rate of 12.30
kilograms per year.
Weighed just .
1.5 kilograms, 'iin
costs about 80,000 \"\ 2
baht and available
at leading PC stores.

Nokia unveils its new colourful Supernova range for the fashion
conscious. The device has high technology and comes with
attractive designs, fit for modern lifestyles.

The Nokia 7610 Supernova includes a 3.2 megapixel camera
with dual LED flash and 8xdigital zoom, instant text messaging,
a TV output portal for image sharing and background noise
cancellation as well as voice commands.

There's an easy-to-manage music key with FM radio and a MP3-
player while Nokia's WidSets service enables sharing of content
on favourite web sites.
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The global financial crisis has the atfention
of
two top economies, the US and Japan,
having launched trillion-dollar bailout
packages fo ease credit.

The crisis is having a negative effect on all countries'
wealth, which translates into reduced consumer
spending power.

Given the situation, Deutsche Bank expects the Thai
economy to grow by just 2.5% in 2009, mainly as a
reflection the slowing export growth rate to below
5% next year from double-digit figures in recent years.

There has been a pronounced reduction in business
activities in line with the slowing consumption levels
both at home and abroad, making a drastic downturn
in production and employment unavoidable.

In the industrial sector alone, over a million
employees are expected to lose their jobs,
mainly in the electronics, automotive and
labour-intensive industries. The impact,
however, is expected to be less severe
than during the 1997 economic crisis,
when unemployment reached 4% of the
workforce.

Like other industries, the petrochemical
industry is feeling the pinch as demand
for its products shrinks.

The 2008 year has been extraordinary,
characterized by several unexpected
developments triggered by the increase
in crude oil prices to an historic high of
US$147 a barrel in mid-July and then
trading at a three-year low of $48.25 two-
and-a-half months later.

Given this volatility driven by speculators,
ethylene prices hit a record high of $1,600
per tonne this year, in line with the price of
its feedstock, naphtha, which peaked at
more than $1,000 a tonne.

But as the global financial crisis takes its
toll on consumer spending power,
commodity prices have plummeted.

Although this benefits business operators
by reducing their feedstock costs, the price
of their finished products is falling even
sharper, with no bottom in sight. Thai
producers need to be extremely cautions
in doing their business, particularly as the
country's political strife continues to affect
domestic consumption and export markets
remain unstable.

Thai producers need realistic strategies
to deal with the market downturn in the
years to come even as new petrochemical
projects such as ethylene cracker,
polyethylene and polypropylene production
worldwide has been suspended and
production in some case has been slashed.
Given the times, effective strategies are
essential with a focus on tapping new
markets and improving inventories and
materials purchase
management.
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Cost reduction strategies
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Forget the salary cuts and lay-offs. During this time of hardship caused by the «L

global economic downturn, companies should be looking af practicalwaysto ™
keep their organizations afloat and hold on fo their employees. The following
cost-cutting methods can help control your expenditure and keep your company
moving ahead. y

Cut inessential expenses delivery to reduce inventory costs and
Review your accounts and trim any superfluous ~ Puilding direct communication with
spending. Unnecessary expenditure includes such ~ target audiences.

luxury activities as office decoration and parties.
Promote paperless communication and energy
saving. Cut or adjust the cost of travel on business
trips or to attend meetings.

Rent, don't buy

Purchases of office equipment add up.
Though considered an investment,
these purchases are subject to
Reduce payment times depreciation and maintenance costs.
More damaging than a company's inability to sellits ~ Renting equipment reduces this
products and/or services is its failure to collect the ~ financial burden.

money fr.om its sales. During an econgmic slump, learn to |eop

Corppanles §hou|d reduce theI permitted crled.|t Take advantage of the oppori NN
period -- for instance, by requiring payment within )

) these altered times offer. Upgrat of

one month instead of several, or better yet, collect . o
) skills, adopt cross-department tr:

the money at the point of sale. y

or implement new act|vmes which
Increase leave opﬁons prepare employees to g?aspthelnltlatlve
Instead of cutting salaries or having staffin the office ~ When the economy returns to stronger
walking around with very little to do, allow them the ~ 9rowth.
option of taking off extra days as leave without pay or

in lieu of an annual bonus.

Reduce flaws

Companies should review past performance --
analyzing strengths and weaknesses -- to assess
whether their products and/or services continue to
meet their customers' needs in this time of economic
downturn.

Hi-tech adds up to high efficiency

Information and communications technologies (ICT)
have become of indispensable assistance to
administration, helping to save costs. Practical ICT
applications include managing sales and purchases
online, ordering production lines for just-in-time
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You can bank on stem cells
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Banking stem cells is
another alternative to
prepare ourselves to
combat future outbreaks
of disease. The idea is to
store our own stem cells
that might be needed for
medical freatment without
risking immunization.

Overthe past decade, the stem
cell banking industry has
grown to keep pace with new
scientific discoveries. Those
who can afford it are taking a
keen interest in storing their
own stem cells as confidence
in medical therapeutic
innovation increases and there
is greater understanding of the
strengths of stem cells,
especially adult stem cells.
Adult stem cells are the cells
that ready to renew themselves
through cell division and
differentiating into a diverse
range of specialised cell
types. Stem cells can be grown
through cell culture and
transformed into tissue or
organs requiring repair.
Medical reports confirm adult
stem cells can be used to treat
leukemia and diseases of the
bone and blood.

Stem cells are found in blood
taken from umbilical cords,
bone marrow, children's baby
teeth and women's menstruation.
The cells being stored in
banks are most commonly
from umbilical cords collected
during birth, and bone marrow.
Cells obtained from these
sources offer effective treatment
while stem cells from other
sources need more research.

Desired stem cells are
collected and stored in liquid
nitrogen at approximately
minus 200 degrees Celsius.
The stem cells can be used
by the owners or donated,
blood match permitting, to
others, usually close relatives.
Stem cell banking companies
deliver anywhere in the world.

In Thailand, there are a
number of stem cell banking
operations who have the
support of the National
Innovative Agency, National
Centre for Genetic Engineering
and Biotechnology, and
National Science and Techno-
logy Development Agency.
These government agencies
welcome inquiries for infor-
mation on stem cell techno-
logy and stem cell banking
services.
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Despite the searing heat of lafe moming,
tens of volunteers from SCG Chemicals
stick fo their fask of collecting rubbish from
Rayong's Mae Ramphueng beach. Some
are accompanied by young children also
taking part for this weekend useful activity.

Collecting rubbish from the beach is part of
worldwide activities marking International Coastal
Cleanup Day which falls each year on the third
Saturday of September. People around the world
devote the day to protecting the sea and its ecology
by voluntarily cleaning beaches, rivers and canals,
and determining the origin of the garbage they
collect. It is an occasion when people join forces to
clean the planet and make it a more beautiful and
better place to live.

It is on this occasion that Mae Ramphueng beach,
which stretches roughly six kilometres from Ban Kon
Aow to Larn Hin Khao in Phe sub-district, Muang

Rayong district, is crowded with over 1,000
volunteers from companies with facilities in the Mab
Ta Phut Industrial Estate, government agencies,
other private organisations and students to collect
garbage.

SCG Chemicals is engaged in this activity
continuously by taking partin conservation activities
in the area that SCG Chemicals conducts its
business. The company encourages staff to bring
along their families to join the activity.

Many SCG Chemicals staff hold the hands of their
children even as they collect rubbish together. This
is a good opportunity to teach children about the
need for conservation. Ms. Wimon Buabus, of Thai
MMA Co., Ltd., brings her two sons to help collecting
garbage. She says:

"I'am happy to take part in cleaning the Rayong
beach. My family members want to join the activity

28

SOUSOWANACIN
ALLAROUND PLASTIC

so | brought them along today. While collecting
garbage, | teach my children that littering makes
the beach and other places dirty. When they are
dirty, they are not beautiful. Children learn this
lesson, develop good thoughts and have fun at
the same time. This holiday is special compared
with ordinary holidays when children normally play.
They are doing something good for society."

Mr. Amnat Raveesri, from the mechanical
maintenance and repair division of SCG-REPCO, is
another SCG Chemicals volunteer who always joins
these social contribution activities. He also brings
his family to the beach-cleaning project.

"l think it is very good of SCG Chemicals to conduct
activities for communities because we are part of
these communities. We must act responsibly
towards local people when it comes to
environmental and social issues. In my opinion,
public awareness is crucial in society. Collecting
garbage today, we see plenty of it. This shows that
Thai people like to litter both the sea and the beach.
This ruins the beautiful environment of the place. |
would like everyone to care and join forces to
conserve the environment seriously and
continuously. It is not enough to care about this for
just one day a year. Today must be the beginning
for action in another day."

Over 1,000 volunteers gathered rubbish and piled it
up, 22,450 individual pieces of garbage that weighs
3.28 tons in total. Most are bags, rope and styrofoam
boxes. Some were washed ashore but the rest were
left by people too lazy to keep this tourist spot clean.

Good activity like this contributes to the world and
SCG Chemicals is one of the millions lending a
pair of hands to help clean up the environment and
restore its beauty.



Calendar Unnunonssu

ArabPlast
2009

1.

January 10-13, 2009

Dubai International
Convention & Exhibition Center
Dubai, United Arab Emirates

4 , Interplastica

2009
January 27-30, 2009

Expocentr' Krasnaya Presnya
Fairgrounds
Moscow, Russia

2 5Th

International Pump
Users Symposium

February 23-26, 2009

George R. Brown Convention Center
Houston, Texas, USA

Plastex
Central Asia
2009

March 3-6, 2009

Atakent Exhibition Center
Almaty, Kazakhstan

,India Rubber
Expo 2009

January 28-31, 2009

Kolkata, West Bengal
India

; POLYMERTECH
WORLD EXPO

February 12-16, 2009

Bombay Exhibition Center - NSE
Exhibition Complex

Mumbai, India

LogiChem &
LogiPetrochem
Middle East 2009

February 24-26, 2009

The Diplomat Radisson SAS Hotel
Cape Coast, Central, Bahrain

" CeBit 2009
March 3-9, 2009

Hannover, Germany

Petrotech - 2009

January 15-19, 2009

New Delhi, India

Chemtech
World Expo
2009

February 10-14, 2009

Bombay Exhibition Center
Mumbai, India

ISRACHEM
February 17-19, 2009

Tel Aviv, Israel
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1 SwAmazAmmeunaaios
Old buildings and shops at city center

2 Tuad#aa1aed Salvalor Church

3 aenansaunueanilesthlvaiuves
W3%319%39 Jacarandas compete with
bougainvillea in the Royal Palace's garden

4 751;1#277370% Flamenco Dance

5 derilsluiiousiier A shopping
district in Seville

6 ﬂjanmanwmé‘m uasANMIIIUNIN
A aaiiiniouawiien Narrow lanes
with old buildings add to Seville's charm

7 uTiAING Hand painted ceramic
dish

8 auaednyuluvanszayis A beautiful

cornor in the Royal Palace's garden
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If you are planning fo go to Spain,

Seville is a must go place. Seville,
community of Andalusia and home fo
Flamenco dance, is one of Europe's
most charming cities. Situated in the
south of Spain, Seville has a casual
lifestyle and is not too crowded. Most city landmarks and
places of inferest are within walking distance. lis old quarter

capital of the Spanish independent ¥
!'1?.'-. Jf &4

is crisscrossed by narow roads lined with centuries-old
buildings, shops and churches.

Travellers should not miss the city's main cathedral and Giralda Tower.
Builtin the Gothic architectural style, the cathedral is the third largest in
the world after St Peter's Basilica in Rome and St Paul's Cathedral in
London.

Adjacent to the cathedral is the Royal Palace (Reales Alcazares), where
the Spanish king and queen spend their holidays. Inside the Royal
Palace is a fascinating flower garden. Violet jacarandas are in full
bloom throughout summer, along with roses and red bougainvillaea.

Strolling in town, visitors will come across the fascinating old City Hall
(Ayuntamiento) in the Neo-Classical style. Seville has a lot of churches,
including the Salvador Church, built in the 17th and 18th centuries in
the Baroque style. There are elaborate designs by famous artists well
worth exploring.

Of course, Thai travellers cannot miss shopping. Seville might not be
a shopping destination but it does not lack shopping appeal entirely.
Sierpes and Tetuan are two shopping streets fashionistas should check
out for both international and local brands. For grocery shopping,
El Cortes Ingles is the largest supermarket.

TRAVEL INFO

Seville is 3 hours by speed train, AVE, from Madrid, and there are
connecting flights daily from Madrid to Seville.

From Bangkok, THAI (www.thaiair.com) and Qatar Airways
(www.qatarairways.com) fly to Madrid. For tourism information, see
www. spain.info.
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IS AT THE TIP
R NOSE

"Our breath is the elixir of life." Or so says
anold adage. Breath is the source of life,
energy, health, emotional equilibrium and
intelligence. Tai Chi Chuan, yoga and
anapana (breathing) meditation in
Buddhism suggest various breathing
techniques to help bring our body and
mind into harmony.

Let's try two easy breathing techniques which should
help keep us happier.

Breathe in deeply until you feel your lungs expand
and stomach inflate. Then slowly exhale. Repeat this
breath 10 times. But do not overstretch yourself and
the relax.

Deep breathing helps energise your body, relaxes
your mind and naturally puts your spirit at peace. Itis
beneficial to adopt deep breathing as a morning
ritual, filling our body and mind with joy before
starting our daily routine.

In times of fear, anger, stress or depression, deep
breathing can help alleviate such tensions. Once
you pick up the signs of these negative energies,
take 10 to 20 deep breaths.

Apart from expelling negative energy,
deep breathing helps boost our capacity
for thought. The deep inhalation brings
more oxygen to our body, blood and
brain which resulting in brighten the
ideas: Why not take some deep breaths
before starting work or going to a
meeting or can't come up with an idea?

This technique can be done easily, by
taking a deep, slow breath and exhale
quickly through the mouth. Repeat this
long, deep sigh 5to 10 times. It will help
relieve tension and stress. Even better,
imagine your anger, stress and tension
being expelled with the exhalation.

We breathe all the time everyday so if
we just concentrate a little more on our
breathing, we will surely enjoy better
health and instant happiness. And it is
so easy. Breath of life: We can do it
anywhere, anytime and at no cost.

soUSHWANAGN
ALL AROUND PLASTIC

33



AUNLIA DUIATRITE
Read all about It

C/T 000MS Premier wsssumcalhuoqivaneniudno idoneunu
aougnsvISovidondaulnoulugiu:inavuuinvaoalou
IcioenlsAcnuenudigbavANUITUAIONIOUOSDEOEIWS :TaNSWa

Tai0uoenod
Y Sortier
INWNIUANNINTD LT N1
faNne LeFzNAMESNYS
e la-un-3" vesamsanil-
— .
A3sendesdmisehe e
WAL ngaInualITE U
Tunsvingstiafsnsaua¥auding
. Svipa, . T
wiisttldogrvasda andla
hennisuamufinuasns
PanuULINUSULFIda T
o o de
T dusuniunauianaig
A o ol
Faudinay mefiemaamuay
Yuldeenmaniunfese
Maudl Lm‘ﬁaaﬂm@vl;iﬁﬁmw
16 daungsent lévhammsam
a G A A @
weagasaaiiguiiauasn

SUOIMNSTANU OWNSUAAU 118:0U°) OESIAOU MSTSIUMIWOSOER)
UubogNoyuUNNBOEwWsS:S WM 41

NogjigopnudbIdunIciuIGy

LQJ%G]U']%G]’JEJNNB@MLQJW‘S@@MHWﬂm&l’\&lﬁ&&lﬂa% VLSJWEJEI
Q”Niﬂi‘ﬂ?ﬁ%@a%‘% amawmwmmw WNGU\’LWL@N VLﬁIﬁ’J
NGWVL‘U@T’J LLauﬂ’JHLWH’](ﬂNV} S’JNVIGQWWWSNGH’ﬁWLLﬁy
T%NN?GG}N“] “/I(?l@a%ﬂuﬂaﬁﬁ’ﬂl,@ﬂLLﬁ"”NWLWﬁ%TLTH’J
ﬁ’)%ﬂWLLW\’LNWQGW@ﬂG L‘Wiﬂy‘%aﬁ‘ﬂﬁﬂﬂy&lHWSL%WWULL’Q’J
aﬂmmammmuwamma LWENLLGW]@GU?W\?G’YJLBGWWN
LLUU?T%ﬂ']LLWI@EIW’J\lﬂQQUN

ﬁiﬂmﬁuﬁﬁaLm’;'ﬁ@mm%a%mmﬂmﬂuﬁmﬂ;ﬂmﬁm b
G ludemilsRauariintamaneniufaty mssenuuy
wazmsenussanensszmed B ldsmandantiufiauas
Tutszinead
wranladn
3NsNY wﬂw
Sy

giduunaa




wuﬂvwm@ymwsuwmmmnu wihaganlufamaslansnsodiums
e B
wanwa ity

wonaniliied Internet wi-fi Amava ksdivismlutosumme
LLﬁu@j%%@ﬂ'ﬂ@?ﬂ']ﬂ\lﬂiauﬂul’ﬂ'Hiﬂuﬂﬁjﬂiuﬂ']ﬁ&l']LHauETNUWF_| {53k
UITNMEMIAIATILAEA LNQGNW%TJNTLEIG% 'W']ﬂa&l'\ﬂﬂ&ﬁﬁﬂ‘]uw LLava'Wﬂ‘a‘
aia&m GQGNTLHE]%‘EW%VLG SilR= 7 IVﬁﬂWW 02897 188993, Lﬂﬂuiﬂ'\i@]ﬂmﬂ
Aladhisanania

Once a bustling nightiime enterfainment hub 10-odd
years ago, the building compound recognized as Premier
Rama IX is evidently dormant. Anyway, today, several
fasty eateries sfill spread around this neighbourhood.
The new-coming of a coffee house on the opposite
side of Soi Rama X 41 becomes a perfect supplement.

The Li-bra-ry coffee-house, a small semi-family business,
combines the input of the architect husband, who has breathed
new life into the old house with many chic elements apart
from the more common liberal use of whitewash and naked
concrete structures, with the wife’'s traditional Thai-Chinese
home dished including vegetarian food. And there’s a
delicatessen and beverages. The coffee served uses special
beans and the barista works with a special coffee-maker but
some are self-service like other coffee shops.

The main distinction of this shop is the voluminous
book and magazine collection covering art and
design, available for customers to browse while
enjoying a meal or cup of coffee. This makes
this Li-bra-ry a rendezvous for people
near and far.

The area may be lacking in
public transport but this can
be a plus as the shop will
not be too crowded. And
there’s free wi-fi, air-con
and outdoor nooks. Tel
02-718-3993. Open 10
am. to 9 p.m.
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The uncertainty of global economy
is jeopardising investment in
Thailand and affecting businesses
both large and small. SCG
Chemicals is deeply concemed
about the situation and so
organised a seminar for its
cusfomers, "VWays to survival ...
through crisis to opportunity’, at
the Shangri-la Hotel on
November 19, 2008. The session
drew over 300 participants.

The seminar focused on two topics. The
first was the economic trend ahead in
2009 for Thailand. The topic attracted
such speakers as Dr. Porametee
Vimolsiri, Senior Adviser in Policy and

Planning with the Office of the National
Economic and Social Development

Board, Dr.Supavud Saicheua, Managing
Director of the Research Group at Phatra
Securities Pcl., and Mr. Paiboon
Nalinthrangkur, Managing Director of
TISCO Securities Co., Ltd. Assist Prof Dr.
Thanawat Polvichai, Director of the
University of the Thai Chamber of
Commerce's Economic and Business
Forecasting Centre, moderated.
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The speakers pointed to the problems
resulting from the economic slowdown,
in particular the increased unemploy-
ment in 2009. They also referred to the
capital shortage suffered by small and
medium-sized enterprises and the
expected impact on the agricultural
sector of the falling price of rice, rubber
and cassava.

It was not a pretty picture, but each said
they expected things to begin turning

around towards the third and fourth
quarters in the year 2009.

The seminar then moved on to the other
topic: the anticipated direction of the
petrochemical industry in 2009. The
session heard the views of Mr. Sumphan
Luveeraphan, Domestic Sales Division
Manager, SCG Plastics Co., Ltd., and
Mrs. Napit Koonamwattana , Business
Planning Department Manager, SCG
Polyolefins Co., Ltd.

The two speakers said they saw the
current year as recording a decline in
plastic pellet prices in keeping with the
economic slowdown. Increased fuel
prices earlier this year resulted in efforts
to slash production costs by 20-30%.
In 2009, they expect a drop in demand
against a backdrop of more producers
coming on line. They called for a
determined effort to diversify the risk,
better costs management, differentiate
products and promote exports
respectively.
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The last part of the seminar was handed over to Mr.
Choak Bulakul, Chief Executive Officer of the Farm
Chokchai Group. Mr. Choak survived the worst of the
1997 economic crisis and at the seminar he shared
his experience and recommended ways to turn
crises into opportunities.

Mr. Choak said Farm Chokchai's crisis began as
early as 1992. The group's strength is its raw
materials production, its weakness the marketing of
those products. They found the best way forward
was human development. Improvements to

workforce skills led automatically to improved
business capability. With this base, the group was
then able to turn its focus to developing its brand. It
did whatever it took to produce quality products in
demand by the market. Farm Chokchai launched
its "limited edition" range of products and
encouraged consumers to take part in the creation
of its products so they better understood the
customers' needs.

Mr. Choak gave some sagely advice. "Thailand is a
small country. We must figure out how to be different
from others, creating something with its own brand
and in limited quantities, and do the upmost on
quality control. Then, success will be within our
reach," he said.

We must wait and see if the 2009 economy develops
as the experts forecast. In the meantime, we need
to prepare to cope with any crisis thoughtfully. Being
well prepared, we can comfortably survive any crisis,
no matter whether it emerges next year or in the
years to follow.
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SCG Chemicals has completed construction of weirs as part
of the "SCG's Water Conservation, Inspired by the King's
Initiatives" project, taking the lead from His Majesty the King's
doctrine.

To mark this milestone, the project was closed at a ceremony
atKao Yai Da, Ta Pong sub-district, in Rayong's Muang district,
attended by Mr. Chidpong Ruedprasas, Governor of Rayong,
Mr. Cholanat Yanaranop, President of SCG Chemicals, SCG
Chemicals employees and over 500 government officials,
teachers, students and people from the community around
Kao Yai Da.

SCG Chemicals has a target of building check dams from
9,601 - 9,700 from total number of 10,000 check dams of the
whole project.
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Visteon Corporation awards GSC top supplier award
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(GSC),a joint venture between SCG Chemicals,
Mitsui Chemicals, Inc. and Prime Polymer Co., Ltd.,
centre, receive the "Visteon Important Partner Award"
from Mr. Guinter Kraus, right, Vice President Materials
Management Interiors Product Group and EU & SA,
Visteon European Corporate Office and Innovation

Mr. Nobuhiro Imai, Manager of the Technical Service
Department, left, and Mr. Kongchai Wonghiriwat,
General Manager of the Sales & Marketing
Department of Grand Siam Composites Co., Ltd.

Centre. GSC was recognised as a top supplier to
Visteon in the Interiors Product Group category at
Visteon's Corporation Offices and Innovation Centre
in Van Buren Township, Michigan, USA.
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