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The new issue of All Around Plastic is back in the
month of intolerable heat and showering rainstorms,
leaving us unable to predict what kind of weather can
we expect each day. The situation is pretty much the
same with what the whole world is going through, as a
result from global warming crisis. While doing what we
can to help relieve the crisis, we must also not fo forget
to take care of our health to cope with changing weather
conditions. Drinking lots of water, eating right, and exercise

regularly are three easiest ways to good health.

Meanwhile, kicking back at home reading all the
good stuffs that All Around Plastic is offering should be a

good way to get you through the heat. Enjoy. 7
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Enhancing efficiency and convenience wih

SCG chemicals’

Specially Producls Division
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The business world nowadays has become more
and more competitive, so SCG Chemicals is determined
to enhance convenience and business potential for
clients in the specialty products segment. SCG Chemicals
positioned itself as the partner, both in trade and
business strategies. It works closely with the clients to
come up with innovations to expand market territory and
increase value to the products. As a result, the clients are
able to compete more efficiently.

Khun Yuttana Jiomtragan, Specialty Products Division
Manager, SCG Plastics Co., Ltd. said “The idea came up

because we worked very closely with clients and always
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engaged in a lot of activities with them. So we
knew how their businesses were going and what kind
of troubles they were having. Many of them were
experiencing the same problems in the product
competitiveness area, so we helped them work on that.
We also saw some business opportunities in the IT side
because our IT department has been fremendously
improved, and we're keen to extend the results to our
clients as well. Actually, not just factory clients that are
our trade partners, but we also extend it to consumers
who usually give us very valuable feedbacks that we can
use them to improve our products further.”

The concept of SCG Chemicals in enhancing
efficiency and convenience for the client’s business is
working closely with them fo create new products or
increase value of the existing products to be more
competitive. For instance, a client is looking for a something
with attractive colors and different appearance from those

available in the market. SCG Chemicals will then work

f——
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with the client from the very beginning which is coming
up with a concept, then the design team creates a
model out of it. SCG Chemicals has invented a special
software that not only makes the designing process easier,
it also calculates engineering standard scores, for instance,
strength, bearing, load capacity and whether it can
actually be produced.

"Direct benefit for the clients is that they can sell
the products. And indirect benefit for us is that we're
closer to the market to see what direction the market
is moving from very early on, so we can predict the

situation and prepare appropriate products in advance
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before any changes, whether positive or negative
that affect us and our clients.”

SCG Chemicals plans to keep improving fo be
the perfect partner to clients in every aspect including
developing better soffware system and working on One
Stop Service showrooms. The showrooms are designed
tfo become the new distribution channel, the centfer to
showcase new technology and the meeting place for

buyers and sellers.

Changes are inevitable, but we can prepare to
handle them wisely. We have to take action before the
changes take place. Seeing the opportunities before
others, early access to new technology, and increasing

value to the products are three important secrets to maintain

sustainable business success. :=
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THE BEST INNOVATIONS

FOR BETTER LIVES IN THE THIRD WORLD
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Technology Business 2.0 magazine in the
US has recently published an article on 7 tools
to improve the quality of life for the people of
the third world. We liked the article and would
like to bring it fo your attention. Here's what
they had to say on what those 7 tools are.

1. An opportunity for communication.
Just years ago, people with low income barely
had any access to communication technology
like mobile phones and the Internet. But
since manufacturers started fo produce low-
cost mobile phones a few years ago, their
opportunities have been constantly increasing.
Progressing technology made the production
of low-cost mobile phones possible. The device'’s
function system is now controlled by only one
“chip” instead of many like before. Unnecessary
systems have also been removed to cut down

production cost.
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2. Computer teacher, Tata Consultancy Service (TCS).
This big tfechnology operator from India initiated a scheme
teaching underprivileged Indians to read and write by using
a basic computer program. The student is able to read
and write after spending approximately 35 - 40 hours learning
from the computer. The approach is also fairly easy. It only
takes someone to keep clicking the mouse to continue
changing lessons. In the past years, TCS's read and write
program has made over 100,000 Indians.

3. The fighting AIDS syringe. The World Health
Organization has disclosed alarming statistics that more
than 23 million people from the third world countries have
been infected with Hepatitis and another 300,000 people
have caught HIV/AIDS from reusing and sharing syringes.
Mark Koska, a determined Englishman, fried to find a way
to reduce disease spreading through needles. And he came
up with “Star Syringe” which has a unique qudality of destroying
itself after first time use. He has convinced many syringe
manufacturers around the world to adopt the production
technique of Star Syringe. Today, 25 developing countries
are using over 35 milion of Koska’s medical needles and
syringes.

4. Miracle straw. A common big problem for the
underprivileged all over the world is the lack of clean water
to drink. The United Nation reported that 1.8 million children
die every year from cholera as a result from drinking unclean
water, Vestergaard-Frandsen Switzerland tackled the problem
by inventing a mobile plastic straw called Lifestraw. Lifestraw
comprises of active carbon and bacteria filters that can
purify the water up to 99%. A lot of the world’s leading
charity organizations are major customers who purchase
Lifestraw to give away to the poor population around the

world.
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5. Smokeless stove. Pon Fan De’s Louis, researcher
from Philips invented a smokeless stove to solve the
problem of accumulated toxic smoke in households caused
by regular usage of a charcoal stove. The secret to smokeless
stove is an electronically controlled fan forcing air through
the stove. This results in cleaner burning and more efficient
use of fuel.

6. Weather insurance. The World Food Program (WFP)
found a way to help starving Ethiopians survive rainless
years and severe droughts by doing weather insurance
with the French insurance company, AXA under funding
support from the US. The insurance condifion is AXA will
provide loan support to the government of Ethiopia through
WEFP for the year they suffer from drought. Mexico and
India have also started doing weather insurance for farmers
in their countries with the World Bank.

7. Forecasting crops. Scienfists from Australia’s
Gambia Research Station have started to develop a
Genetically Modified Organism (GMO) crop, that when
planted among regular crops, can forecast what disease
is attacking the plantation. The warning comes in a form
of “smell” or change of stem color. The forecasting crop is
currently under development to ensure efficiency and
safety. It's expected to be completed and released

within a few years time.

These innovations have been definitely invented to
make the world a better place and create more opportunities

for the underprivileged to lead a better quality of life. <=
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One of the most popular terms in the business world
nowadays is “Innovation” as it's believed to be a key driving
factor for the sustainable and lasting success of the business.

“Innovation”, according to the dictionary definition means
1) a new idea, method, or invention or 2) the introduction of
new things. Meanwhile, in the business sense, the word offers a
deeper underlying meaning of a new idea or new product that
“can sell” or have “commercial value” to customers or the
market. No wonder why innovation is undeniably the heart
and soul of a business with the most essential forces driving any
innovation being knowledge and technology.

Business innovations comes in many forms including using
advanced technology or new knowledge to infroduce
innovative products into the market known as “Product Innovation”.
“Process Innovation” is another important type of innovation.
[t’s not just a mere production process but an overall business
process that gives a competitive edge for us to always be
two steps ahead of our competitors. Meanwhile, the foremost
foundation of all is “"Business-Knowledge Innovation”. A business
that has a long-ferm interest in the knowledge of production
and process innovation will constantly seek new means to develop
the business, for instance, marketing innovation and management

innovation.




N9 WVUTANITUNNNGSAA LU UIANITUNNIAAIA
(Marketing Innovation) UIANTIUNITIANIS
(Management Innovation) Husu
UIANFIUNITAANA (Marketing Innovation) GN
fudaeii ula °’11n%’ur1’1@ﬁ’1ma’1m1uqmﬁ ABNg
WauIgn1sviinsnanagluuuln FlAm dny
fUN170RNLULNARNUN (product design ¥i3@
packaging) ¥9an13 Nl 3UN13UE (promotion 130
pricing) wazliflvitlenudagtluuusngs) vein1svinnis
AaALLLLUTANIsulS a1 nnImanad $19man
mmuﬁ‘h (Pride marketing and self image) AR N9
mmmﬁgnﬁﬁ'l%u?ma‘LLé’ﬁﬁLﬁumwé’nmiﬁqLaﬁ{
T Tuas nM3maNAEIELLTUS (Brand marketing
and brand image) %98n19 519 Brand |dentity VB
a3 LU UR me:a“ﬂﬁﬂﬁmﬁ@ﬂ%a“uﬁﬂ
7 anndastuAnufiufauaaan 19 $euusus
Emm‘lﬁﬁﬁu“lﬁﬁuﬁa@nﬁﬁmﬂu“lq AL N9RAA
51"mmﬂﬂ§‘lﬂuhu (Transformational marketing and
self-concept) LﬁuﬂﬂiLﬂgﬂuIaﬂJ‘ﬁlﬁﬂﬁQﬂﬁ"lidmﬁla
M uAwseawsns  faenisvinlignAng niflulas
LeALRmTanINfauTiuiase  videaadaniuiu
N9 $ULsUAIA 9 N uarlSnisianias Aluiin
a5¢lufilonn 1Fee nsmananuuLnaIdelag uas
daiﬁﬁmmuﬁmamgﬁé (Viral marketing and brand
community) G‘Iuﬁmmﬁm Trend Setter %d "J‘Lﬂwn;i
Lﬂuﬂuﬁqﬁﬁaw'ﬁwarfiamjul,ﬂmmafv"ﬁmumn N9
mmmﬁ'Lﬁummaﬂﬁum\imim‘iua:Lﬁu’l,ﬁmuidﬂ’h
AAWLTUA (Emotional marketing and brand
associations) 113 $4liignAnfinarug nin il
Lusuiraslsifufauanaan
UIANFIUNITAANTT (Management Innovation)
mnefensiinisURiR nszuaunig wazlase 5
vdvaenisdanig 1ﬂv'm'm"’]Lﬁum@ﬁumﬂﬁhﬂﬂ@m
Adﬁﬂﬁiﬁ@g}ﬂuﬂi:ﬁﬁ FapnauntsulSuAeuu
wanehilaluvans o ytTnazfanssuneluasdng

= 1 s 4 % ° >3
amidaudnuinnssulanateiuilade 1Ay
“wsunisvingsialidss uau "Ealugall uas
2199z9ya 1A {0 qwnen FaaTdlnd g visemdu
I oA A I B e va v o
wanAimiandnguasla  ARegnaindaauslu
Nt &

“Marketing Innovation” is the development of new marketing
approaches that accentuate the importance of product design
(commonly known as packaging). promotional activities, and
pricing. Some people call it “Pride marketing and self image”
which means the type of marketing approach that creates a
sense of pride in terms of image for customers. Some consider
marketing innovation as being about creating "Brand Identity”.
In . an age when customers tend to choose brands that reflect
their identity and personality, building a strong and relevant
brand image is undeniably crucial. Another definition of marketing
innovation is the “transformational marketing and self concept”
which is about giving customers a sense of being fransformed
to a more superior status. In a way, it means offering premium
brand image and finest services that customers may not have
a chance to experience elsewhere in real life. Some people
also call it “viral marketing and brand community”. For this type
of approach, the brand starts off with looking for the right
“trend setfter” who is usually a celebrity who has influential
power over mass target customers. And last but not least,
marketing innovation is also defined as “emotional marketing
and brand associations”. This is simply about creating a sense of
emotional bonding with customers to use the brand.

“*Management Innovation” is about taking management
production, process and structure to the next level. In many
cases, it means radical changes in organization structure and

work activities.

It looks like “innovation” has become an essential
factor for a successful business. And those who strive to innovate

and differentiate from competitors are the ones likely to win

in the business world. 7
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Diamond Brand has been a famous name for more
than 30 years as a leading manufacturer of stainless
steel water tanks. Diaomond Brand Company Limited is
now one of the largest companies in this industry with a
nationwide network. Recently, it started to expand the
production line to plastic water tank “Elixir”, under a new
brand “Green Tree”. For this issue of All Around Plastic,
we're taking you to know more about the man behind
the new move. Khun Kittidej Pattrathiranond, the Managing
Director of Diamond Brand Company Limited has shared
with us his vision on the water tank industry.

The Diamond Brand Company has been
producing stainless steel water tank for over
30 years. What made you interested in starting
production of the plastic tank, Elixir?

Khun Kittidej : The reason is we wanted fo attract
customers in different segments. We found that there
was a substantial interest level in ROTO plastic tank so
we started to work on the blue PE water tank for years.
Then a few years ago, SCG Chemicals infroduced us to
Elixir, which inspired us to join their product enhancement
program to capture the premium market segment. We
chose Elixir because it has a lot of exceptional qualities
like durability, UV-resistance, and is moss-free.

What are the outstanding differences between
Elixir and the stainless water tank?

Khun Kittidej : First, the design is more suitable to the
lifestyle of young people. It's an alternative for those

got—
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who’re looking for something different in terms of
shape, color and decorative patterns. Even though the
customer segment is smaller than stainless steel water
tanks, they have a more outstanding personality and

obvious demand for design products.

How has the cooperation been with SCG
Chemicals in developing Elixir water tanks?

Khun Kittidej : SCG Chemicals has been very
cooperative offering all kinds of advice. Most importantly,
they pay a great deal of aftention on standard of quality.
This is a great thing because it helped us to produce
quality product and our customers are satisfied. We
worked very hard together with SCG Chemicals to make
sure the products are up to standard before launching
any of them. SCG Chemicals set their standards very
high; therefore, we’re required to strive and improve

our internal processes to meet them.

Where do you see this market growing?

Khun Kittidej : | see it growing well. But it also depends
on the country’s economic and political situations.
Customer’s taste preference is important foo. In Australia,
people prefer ROTO water tank. Stainless steel tank are
very rare there, which is the complete opposite to
Thailand where stainless steel tanks dominate the
market. In the future, | see prices of stainless steel tanks as
continuing to grow, but not steadily. On the other hand,
the price of Elixir tanks tends fo be more stable resulting
in more positive growth in this segment. In the big picture,
Thailand is a developing country. We're sfill behind on
infrastructure development and also suffer from drought
almost every year. A lot of people are in need of storing
water for consumption and general usage. The population
also confinues to increase. So we're looking at quite a

large and growing market for water tanks.

How was the market making for plastic water
tanks? And did you have any advantages from
already being a leader in the stainless steel
tank market?

Khun Kittidej : For the Thai market, we have a lot of
advantages because we’ve been in the industry for a
long time. We have a good distribution network of retailers
who have been working with us over the years. We also
have logistic centers in big cities nationwide. In the North,

we have a center in Chiang Mai. In the Northeaost, in
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Korat. And in the South, in Had Yai. This strategy helps us
control the costs, as well as making sure the distribution is
efficient, fast and is the same standard everywhere.

Wheat are your customer service strategies?
Khun Kittidej : We provide information services to
help customers decide on the size and types of
water tanks that are most appropriate for their residence.
This is an important stage because water in different
areas contains different PH levels. We also have a
website to supply information on products, prices, list of
retailers in the region, mail boxes and web boards for
customers to express their concerns or ask questions, and
other tidbits of useful information. The website is www.
diamondbrand.co.th. For distribution and pricing, we
already have a good standard going. And for after sale
service of stainless steel tanks, we offer the service even
after the warranty has expired. We also adopt this strategy
for PE and Elixir fanks although the presentation method
is a bit different.

Whet are your principles and goals in work?
Khun Kittidej :

your customers. Taking into account your responsibilities

Honesty to yourself, your team and

and doing your best to achieve them. Be sincere to
the people who work with you and your customers
will feel it too. Most importantly, everything starts with
you. Always be sincere and determined and good
things will come from it. My goal is to keep this
company operating alongside this country to the end.
This year, Diamond Brand Company Limited will
celebrate its 37th anniversary. To achieve future goals,
| plan to focus on organization improvements. There will
be training to improve the quality of human resources.
We have been stressing the importance of product research
and development to serve customer needs. We have
also worked on developing the overall IT system to make

sure every part of the organization improvement goes as

smoothly as planned. =
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Vietnam, Cambodia and Laos, the three
countries bordering Thailand known as Indochina
have recently gained atftention from investors around
the world. With a combined population of 100
million and a fast-growing economy over recent
years, Indochina is likely to become a strong
competitor of Thailand in the near future.

Delving intfo the characteristics of Indochina,
each counfry owns some certain attributes that
investors should find interesting.

Vietnam is one of the fastest growing countries
in the region. Viethamese people are very
competent, hardworking and determined. Being a
colony of China and France for a long fime may
have cultivated a deep-rooted patriotism among
the people.

In the past few years, Vietham’s economy

has expanded at an average of 7.5-8% per year,
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which is the highest in Southeast Asia and second in Asia only to China.
Vietham has also become a fearsome competitor to Thailand who has lost
some significant rice markets like the Philippines and Indonesia to the new
rising red star.

Vietham’s steadily expanding economy is partially a result of
infernational investments and the export of raw materials, for instance, oil,
natural gas, textile, leather goods, and agricultural products. Vietham's
economy is also given a sfrong push by its tourism that’s been on the high
side and receiving a lot of attention from tourists worldwide.

Meanwhile, Cambodia’s political uncertainty kept the country’s
economy expanding rather slowly. But from 1999 onwards, Cambodia’s
political situation became more stable giving opportunity for the country’s
development to take shape. At present, Cambodia is carrying out the
National Economic And Social Development Plan Volume 2 (October 2000
- September 2005). And the country’s economy is gradually expanding.

Thailond is one of the biggest and most significant investors in
Cambodia. But due to poor internal management of Cambodian
organizations, the Thai companies trading there are experiencing high
costs and slow growth. However, the good relationship between Thailand
and Cambodia stfill offers a good investment opportunity for Thai
entrepreneurs.

Meanwhile, Laos’s economy has been picking up since it fransformed
from a socialist economy fo a capitalist one since 1996. The so-called sister
country of Thailand is growing at 6.2% per year in average. The country’s
Gross Domestic Income increased from US$ 200 in 1996 to USS 491 in 2005.
Also Laos’ industrial sector expanded at not less than 10% per annum, with
electricity power as the major source of income for the country.

During 2001-2005, Thailand had the biggest investment portfolio in
Laos with a fotal number of 102 projects worth approximately USS 606.53
million in electricity power, transportation, telecommunications, hotels and
tourism, banking, forestry industry, textile and handicraft industries. Laos is
anficipated to prosper even more in the near future due fo its abundant

supply of natural resources.

All these qualities make Indochina a very attractive market, especially
for Thai investors who will definitely benefit from the long-term relationship
between the governments. However, the way to keep the relationship going
and staying healthy is to enter the market with a good sense of business

ethics, instead of just looking to take advantage from our neighbors. £3
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The polyolefins market in the 1st quarter of 2007
continued its trend from the previous quarter resulting
in the average HDPE-Film price registered at $1,266/ton,
a marginal decrease of $5/ton from previous quarter.
Meanwhile, rising oil prices, due to concerns over the
Iranian nuclear situation, pushed up the Naphtha price by
$39/ton and was registered at $585/ton. Consequently, HDPE-
Naphtha prices gap decreased by $43/ton and was
registered at $681/ton.

In the 2nd quarter, polymers prices are expected
to stay firm at the current level supported by high energy
prices caused by uncertainties over the Middle East’s

geopolitical situation. =
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Apr07: 12.80 - 13.20
Dec06: 12.70 - 13.10
Jan07: 12.70 - 13.10
Feb07: 12.40 - 12.00
Mar07: 12.60 - 12.90
Apr07: 12.80 - 13.00

® HDPE

® PP

UNIT : Baht/Ton
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What lies ahead of me is a vast loke covered
with what seems to be every species of water plant. | can
only name a few like the lotuses, bulrushes, water grass,
and papyrus, scattered and floating all over Talay Noi.
Obviously, it's my first time here and I'm a rookie.

Talay Noi is located in the district of Kuan Kanoon in
Patftalung province. It's the largest bird sanctuary in Thailand
covering 281,250 rai, 17,500 of which is water land. The
bird park at the northwestern end of the
Songkhla great lake is famous among bird watchers all
over the country. Talay Noi is home to more than 150
species of over 100,000 birds including Purple Swamphen,
Bronze-winged Jacana, Little Grebe, Painted Stork,
Common Moorhen, Watercock, seagulls, swallows, Purple
Heron, Grey Heron, crows and hawks. If you are on a
bird-watching mission, we’'d recommend that you make a
trip during December to April.

The first thing to do when arriving at the park is visit
the tfourist information center where you can get information
on the best bird-watching spots. Usually, a smaller group
of 2-3 persons has a betfter chance of spotting birds. The
ground rules for this excursion include trying to be as
quiet as possible, keeping out of the open and trying
to hide behind sheltered places like trees or bushes.

Before going bird-watching, make sure that the
color of your clothes blends in with the natural
environment so that birds are not scared off. Green,
grey or brown are suitable shades that can likely get
you nearer the littfle creatures. Long-sleeved shirts are also
recommended to prevent sunburn and scratches. Wear
comfortable shoes and don’t forget to wear socks because
you're definitely going to have long walks. Binoculars are
also necessary for bird watching. And if you are a serious
watcher, it'd be handful to bring along a bird book
with descriptions and a notebook to jot down details of
each bird you see.

The best time for bird watching is early morning,
when they're at their most vigorous and flying off to
start the day. Meanwhile, in late morning when it gets

hotter, it's more difficult tfo find them as they hide

away from the heat in the shadows or up on the frees.
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Another good fime is late afternoon when they fly off
again to catch their final prey of the day.

Besides being known as a bird sanctuary, Talay
Noi is also a scenic tfropical paradise lush with different
kinds of water plants like Lygodium fern, E.Ochrostachys,
Common Reed, Papyrus, Lapoh, Waterlily, Nymphaea Lotus
and different kinds of weed. If you're keen to explore the
birds and plants from up close, boats are available for
rent at Talay Noi dock near the park’s head office. And
for those who want to stay overnight to enjoy the nature,

guesthouses are available for rent as well.

Though a lot of people are not quite familiar with bird
watching, the activity is obviously a lot less complicated
than what you might imagine. You just need to adhere to
the ground rules to make sure you are safe and that the

KA

nature is not disturbed. &+

From Bangkok, you can get to Talay Noi by bus, frain
and plane. By the first two means, the destination is Pattalung
province. By plane, you have to go to Had Yai or Trang
then fake a bus to Talay Noi. There’s a frain passing Paftalung
station everyday. And both regular and air-conditioned buses
leave the Southern Bus Terminal (Bangkok) to Pattalung everyday
as well. When you reach Pattalung, take a minibus at a stop
near the frain stafion and go on highway number 4084,
passing Kuan Kanoon district, Pak Klong market to the final

destination at Talay Noi. The total distance is 32 kilometers.

For more information, please contact

e Royal Forest Deparfment, Bangkok,
Tel: 579-7223, 579-5734 or (074) 614865
e Talay Noi wildlife preservation center,
Tel: 074-685230
e Prom Ngern Resort on Talay Noi, Tel: 074-685225
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yourself with some delicious Yen Ta Fo or pink noodle
at the famous Yen Ta Fo Wat Kak, which is only 30
meters away. It's one of the oldest Yen Ta Fo places
in town. Don’t forget to notice the sign “the original
place” in front of the shop to make sure it's the
original one. The soup is exceptionally tasty and
requires almost no extra seasoning. Yen Ta Fo Wat Kak
is guaranteed one of the best by gourmets all around
town. Former Prime Minister Marshal Sarit Thanarath,
who’s known as one of the respectable epicures
himself liked Yen Ta Fo here so much that he closed
down the shop once to feed the entire soldier camp.
Now the noodle sells at 30 baht a bowl. The shop

opens every day except Sunday from 10 am - 4 pm
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If you sfill have room in your stomach, take a walk a
little further down across from Yen Ta Fo Wat Kak to “Krua
Aroi...Aroi”. The restaurant has also been around for decades.
It's famous for delicious Thai food and is always crowded.
Famous dishes are fraditional food in the central region of
Thailand such as Nam Prik Long Ruer, green curry and other
types of curry. The most popular dish is Konom Jeen Nam Prik.
The restaurant’s special recipe for this menu is using rich
cream of coconut milk and fresh homemade curry paste.
Krua Aroi...Aroi also serves Halal food like Chicken Masamun
curry and Indian noodle.

Now comes the time for dessert. We'd like to recommend
Radu, an Indian dessert that’s both very pleasant to the eyes
and perfect for those who have sweet tooth because it's
redlly...really sweet. It's believed that Indian sweets are the
favorites of the Ganesha god inside the temple.

Now that we're full, it's time tfo do a little shopping. This
litfle street has a few exotic-looking shops selling Indian-style
merchandises, mostly accessories like bracelets and earrings.
The stuff here looks very similar to that in Little India
neighborhood in Pahurad. We browsed through shops and
found an interesting place named “Kathmandu”. Inside stained

glass door was a cozy atmosphere of a gallery selling

- photographs, books and souvenirs from Nepal. The place

was opened since September last year.
Before leaving the neighborhood, don’t forget
to stop by Ama’s Bakery and get yourself some of
the famous bread and egg custard, the hit
menu that is sold out by late morning. The
shop suggested to come very early during
festive seasons because it sells even better

then.

Just a short stroll around Wat Kak
made us realize this is indeed a charming
neighborhood. Today we filled up our
appetites for food, shopping and some

culture. Now whenever we feel a little bit

nostalgic, we know where to go 7
L]
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For this issue of Menu For U, we're taking you on a

food tour around the Sri Mahamariamman Temple,
informally called by Thai people as the Indian Temple or
Wat Kak. The plan is to put fogether a perfect lunch
menu by combining finest dishes from famous shops in the
neighborhood.

Our first pick is Chicken Mussamun Curry from Krua
Aroi...Aroi. Rich coconut milk and savory-scented paste
make such tasty curry that’s perfect when eaten with a
Nan. You can also add a touch of creafivity by eating it
with bread, preferably from Ama Bakery. The bread’s spongy
texture basically absorbs the soup more and makes a
heavenly bite. And the side dish we’'d like to recommend

is Indian Salad from Wat Kak Yen Ta Fo.

You can also easily cater your own perfect lunch menu

by being creative and do a little bit of mix & match. ¢z
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Honey is nature’s sweet gift commonly used among
men of all cultures since the old days. Honey makers
are swarms of working bees fluttering around endless
fields of beautiful flowers to store nectar in their intricate
hives.

Honey is naturally produced when nectar carried by
the working bee is transformed into honey by an enzyme
in the bee’s body. Honey comes in different colors; light
yellow, greenish yellow, light brown or deep brown. The color
shades depend on many conditions from the type and location

of flowers to the environmental setting of the bees. This is why
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honey from big jungle hives has different color and nutritional
values than that from farm hives.

A trick to fell if the honey is from a natural source is
keeping it in a bottle for a while. If it’s natural, you will notice
flower pollens floating on top. The best quality honey is known
to be acquired during April only, which is when bees have fully
stored up their hives. Plus it’s summer which means that the
honey is at its richest as a result from minimum water dilufion.

In terms of natural sweetness, honey is the ultimate sweetener
that has such a unique strong odor. However, it's not so commonly
used in cooking. It's mostly used for baked goods and drinks as
honey has an appeasing quality and makes great drinks with
excellent taste and aroma.

Besides cooking, honey is also used in medicine. It can be
mixed with many different herbs because it contains the same
antioxidants as green-leaf vegetables. It also has so many nutritional
values including vitamin B, vitamin C, phosphorus, calcium, mineral
and amino acid that help decelerate cell deterioration. Basically,
these are all the nutrition essential to body restoration.

Honey is also great for balancing our health and our weight.
A regular dose of honey for those who are serious health watchers
or have health issues like rheumatism, cramps or weight problems
will improve your physical conditions and relieve the problems.
[t's been done and proved to be effective in both US and
Europe. The ftip is drinking 3 teaspoons of honey, 3 teaspoons of
raw organic apple cider mixing with one glass of water every
morning after waking up and between meals on a daily basis.
Our body will be detoxified, feeling stronger and fresher.

Honey also makes a great breakfast menu. Try an assorfment
of fruits like papaya, banana, and orange topped with yogurt,
sprinkled with raisin and covered with honey. It’s such a delicious
yet nourishing meal with plenty of nutrition, enzyme and digestible
protein. For people with sleeping problem, try honey mixed with
warm water or hot milk before bed. It will help Iull you right to
sleep.

Honey is not just good for health, it’s also used for beauty
purposes. For fresh and youthful skin, try this wonderful honey
mask. First, clean you face and dry it. Then use 1/2 banana
smoothly mixed with honey. Apply the mixture on your face,
leave it for 10-15 minutes and rinse off. The enzyme in honey will
leave the skin moist and soft. For shiny hair, apply a blend of 3
tablespoons of honey and 3 tablespoons of olive oil on washed
hair. Leave it for 3-5 minutes and rinse off. Your hair will be softer

and more glossy.

Now that we know all the benefits of honey, it would be
nice to get our hands on one of those natural honey for a better

health and a better life. &=
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This Thai entertainment website offers a large selection

of downloadable mobile games. Lots of games and

easy download mechanics make it perfect for game lovers.
The website also has mobile information service feeding

the most up-to-date news to subscribers’ mobile phones

as events happen. &
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This is a book about making the most for your health from
just a bit of free fime in the workplace. It gathers simple
yoga routines that relax your body and relieve the stressful mind.

There are also other easy tips to take care of your body and soul,

helping you to achieve a happier working life. $2
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1A HP Pavilion 11000 Entertainment Notebook PC AauqiuesTtiniia
TULSNUBY HP mmwsamau ANNA “twist and touch” Ui “UE
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HP unveiled the latest innovation in notebook computer,

HP Pavilion tx1000 Entertainment Notebook PC. The first consumer
notebook from HP offers an impressive twist and touch screen and
QuickPlay function for a better entertainment experience. The powerful
product with imprint fechnology comes in a beautiful sleek design. s
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The Natural Resources and Environment
Minister Kasem Sanitwong Na Ayutthaya granted
EIA Monitoring Awards 2006 to three executives
from SCG Chemicals: Mr. Tanawong Areeratchakul
(second from leff), Managing Director of Rayong
Olefins Co., Ltd., Mr. Rerk Ganjanopatump (Leff),
Manufacturing Department Manager of Thai MMA
Co., Ltd., and Yutaka Ebe (right), Managing Director
of Thai PET Resin Co., Ltd., The three companies
are selected as they have excellent performances
in reporting their facilities” environmental-impact
analysis and surrounding management.

All of them are subsidiaries of SCG Chemicals,
which have efficient environmental management
systems. In addition, they have continually
concentfrated on improving their environmental
management.
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Chemicals took a new step by displaying ROTO

N oaum ANes e edNNARSUMLLANAY ANUDd  SCG  products at The Loft, Siam Discovery. SCG Chemicals believes
Chemicals 1119904l 514 iiﬁuﬂuau%’ma’mwaﬁﬂa\lﬁjﬂ\lﬁ that the display will show how versatile the company’s plastic
‘lqﬂgﬂLLU‘u resins are to be produced intfo all kinds of products.

'
a

@Tﬁmmﬁﬁm‘ﬁ i{ﬂ?@%muﬁﬂmﬂ (SCG Chemicals) Ik A9 UA1 The exhibition at The Loff, a modermn home accessories
wwammmzmumwugﬂwm ammuwyu Roto Molding aﬂﬂm' and souvenir shop, is to show different plastic products

UMY NEITUTL LDTNL u'a’jmamﬁm‘fll,ﬁmwm ANUa9 SCG  made from Roto Molding process. It accentuates fact
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that plastic resins from SCG
Chemicals are diverse and
can be fransformed into all
kinds of designs. Don’t forgot
to stop by and check out
the outstanding display at The
Loft. For more information on
Roto products, go to www.
rotointrend.com.
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[ | Thai MMA Co., Ltd., a major MMA, n-BMA, and i-BMA
producer and distributor in Thailand, celebrated its 10th year of
success. Mr. Takashi lkegami (left) Managing Director of Thai
MMA Co., Ltd., Mr. Apiporn Pasawat (2nd left) Advisor, The
Siam Cement Plc., Mr. Hideaki Kobayashi (3rd left), Ambassador
Extraordinary and Plenipotentiary of Japan to the Kingdom of
Thailand, Mr. Masanao Kambara (4th leff), President of Mitsubishi
Ltd., Mr. Kan Trakulhoon (5th left), President of
The Siam Cement Plc., Ms. Monta Pranootnorapal (6th left),

Rayon Co.,

Deputy Governor, Industrial Estate Authority of Thailand (IEAT),
Mr. Cholanat Yanaranop (7th
left), President of Siam
Cement Group’s Chemicals
Business and Mr. Ekarat
Thongtawach (8th left),
Deputy Managing Director of
TMMA Co., Ltd. presided over
the event, held at Imperial
Queen’s Park Hotel in
Bangkok.
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| Mr.
Cement Group’s Chemicals Business (SCG Chemicals) and Mr.

Cholanat Yanaranop (3rd right), President of Siam

Somchai Wangwattanapanich (5th right), Former Managing
Director of Rayong Olefins Co., Ltd., posed at 2006 TPM Awards
Ceremony organized by Japan Institute of Plant Maintenance
JIPM).

Rayong Olefins Co., Ltd. and Thai MMA Co., Ltd., two
subsidiaries of SCG Chemicals are the only 2 petrochemical
in Thailand that
this The
recognitions gained regionally and
globally reflect SCG Chemicals’
fransparent management and its

companies

achieved award.

capability to serve as good Thai
petrochemical company.
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